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“ Talking about figures...” said the 
Accountant. 

“Figures!” cried Mr. Punch. “ You’re the very 
man! What would you say if I told you that I 
had an estimated readership of more than one 
and three-quarter millions ?” 
The Accountant lifted his hat. 
“ And what would you say,” persisted Mr. Punch, 
“if I told you it was more like five and a half 
millions ?”” 
The Accountant bowed. “‘ Where do you get your two 
estimates from?” he asked. 
“A Highly Respected Source,” said Mr. Punch, 


“and a Source that is Highly Respected... Now 
tell me, what papers do you read?” 

“I’m almost illiterate,” said the Accountant, “ but of 
course when I meet a copy of PUNCH I grab it.” 
“1 rather think that’s the answer!” said Mr. P. 


... everybody picks up 


OUNCH 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10 BOUVERIE STREET, LONDON, E.C.4 ‘PHONE: CENTRAL 9161 
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ADVERTISER’S WEEKLY 


Industry Needs 
P.R. Detence 


—Ray Hudson 


That growing attacks on free 
enterprise will increase the need 
for skilled public relations work 
in trade and industry jis con 
tended by Ray Hudson, editorial 
director, Aims of Industry, Ltd., 
in an article, “Public Relations 
Faces Its Biggest Task,” in the 
December issue of Regent 
Activities, journal of the Regent 
Advertising Club. 

“Unfortunately” writes) 
“many trade and = industrial 
leaders may fee! that with a Con 
Servative Government at West 
Minster they will have nothing 
More to worry about. Let them 
beware ! Apathy and short 
sightedness were father and 
mother to nationalisation. Failure 
to tell the public—and particu- 
larly industry's workers—the 
truth about the achievements and 
problems of the free enter 
System, and to answer charges 
@gainst it, can only result in a 
further dose of socialisation with 
in a few years 

“Somebody must impress these 
facts on the reluctant dragons of 
industry—and the burden of this 
task must inevitably fall on men 
and women in the field of public 
felations and advertising.” 


(he 


prise 


Test Of Of Display 


These hints on display were given 
by Ray Thackeray, interior display 
manager, Owen Owen Ltd., Liver- 
poo!, at a meeting of the North- 
Western branch of the British Dis- 
play Association 

Concentrate 
and not on the 
at simplicity; every display 
have the appearance of nea 
and cleanliness, with tickets 
placed on every article; be 
in your choice of colours 
the lights are well positioned 


on the merchandise 
props; aim always 
must 
iness 


well 


To The Editor.. 


Why Classifieds 
Are Hit 


Sirk,—-A note of disappointment 
pervaded your comment (To- 
morrow’s Topics, December 13) 
on the fall in classified ad- 
verusing. One could not help but 
be sorry for those harassed pro- 
vincial advertisement managers. 
To have 4 pet, and rather smug, 
theory discredited and to discover 
that classifieds might not con- 
tinue in an effortless and increas- 
ing flow must certainly have 
shaken their faith in the benev- 
olence of this world. 

Now, almost pathetically, they 
seck through your columns the 
comfort of some Delphic Oracle. 

In that they will be dis- 
appointed, for surely their com- 
fort has been almost expended. 
They have been experiencing it, 
in varying degrees, since 1940 
and that is not a bad run. 

During that_ period, to their 
joy, classifieds increased  tre- 
mendously. Some glibly avowed 
that the public had become aware 
of the value of “smalls.” A few, 
probably more _ realistically, 
thought the higher wages of the 


NEXT WEEK’S issue will in- 
clude a Denmark Supplement. 


war years, coupled with the 
shortage of consumer goods, 
caused the rise. Be that as it 
may, the incontestable fact is that 
in the last ten years people who 
would not normally buy second- 
hand have had no other course 
open to them. 

In other words, the second 
hand market was forced to an 
artifically high level. 

Now, however, new consumer 
goods are easier to get. True, 
they may be high-priced, but 
H.P. takes care of that. Adver 
tisement managers should look 
through their own classified 
columns, While they will find 
just iS many = Insertions 
second-hand cars, they will 
find fewer for refrigerators, 
ess sets, vacuum cleaners, 
ture, bicycles and the like 
fact is that second-hand 
n the main, have lost their cash 
value, 

At the same time classified 
rates have risen and money lately 
has tended to become much 
tighter. Consequently classified 
nsertions will fall. They will 
continue to fall until they find 
their natural level; that is to the 
level of second-hand buying and 


for 
also 
wire- 
furni- 
The 


goods, 


selling in a market better pro- 
vided with new consumer goods. 
The remedy, of course, is either 
to realise that the future may no; 
be sO cosy as anticipated and to 
promote new angles in “classi- 
fieds’"—or to sit back and hope 
that the repercussions of the re- 
armament programme may bring 
a return of the “good old days.” 
R. P. KENNARD. 
1088a Warwick Road, 
Birmingham 27. 


They Laughed 
When... 


Sin,—"“They Laughed When 
1 Sat Down at the Piano”’—cer- 
tainly possessed persuasive power, 
and, judging from recent corres- 
pondence concerning authorship, 
it is Sull proving provocative. 
“Copytaster™ claims the 
“formula” was culled from a 
language teacher's headline 
around 1923 or ‘24, while Mr. 
Spiers spares no time in ascribing 
authorship to one of H, Becker's 
former pupils 
In the States, however, original 
authorship has always been 
attributed to veteran copywriter 
John Caples, now vice-president 
ot Batten, Barton, Durstine & 
Osborne Inc.—one of America’s 
largest advertising agencies. 
Back in ‘25 when Caples was 
resident copy-cub with Ruthrauff 
and Ryan, chief (now 
execulive vVice-pres dent) E. V. 
Grady passed the promising 
neophyte a copy assignment for 
the U.S. School of Music, N.Y. 
This Caples on proved 
remarkably successful and has 
long been lauded, in America, as 
“One of History's Most Effective 
Advertisements.” 
GERRY O'CONNELL, 
McCann-Erickson Advertising 
Limited. 


his copy 
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Technical Agents’ 
Recognition 


We 
interest the letter published from 


SIR, notice with great 
“Small and 
(December 6) The 
has made coincide 
with our own posit 

We do feel agencies 
specialising in technical publicity 
should have the opportunity of 
serving their clients in the pro- 
vincial and national press when 
asked to do and should be 
shown a little preference by the 
Newspaper Society and the 
N.P.A. in view of the excellent 


successful agent” 
remarks he 
completely 
ion, 


that 


$0, 


DECEMBER 27, 1951 


service the agents in question are 
giving in the technical and indus- 
trial field, especially when their 
financial] situation and experience 
are satisfactory. 
NORTHERN TECHNICAL 
AGENCY. 
and address supplied.) 


PUBLICITY FOR” 
LAUNDRIES PLAN 


The Institute of British Laun- 
derers, which represents some 
2,000 small laundries in this 
country, is to proceed with a 
national publicity scheme. 

As reported earlier this year in 
ADVERTISER'S WEEKLY,  laun- 
derers have been worried by the 
advertising campaigns of the 
makers of domestic detergents and 
the manufacturers of home wash- 
ing machines. 

The possibility of a 
wide advertising campaign has 
been discussed by  launderers 
throughout the country and their 
views have been sent to the 1.B.L. 
headquarters. 

These were considered by a 
meeting of the National Council, 
who have now asked their publi- 
city committee to draw up a 
scheme capable of being used by 
individual laundries and groups 
of laundries in all areas 

It is understood that extensive 
advertising may feature in the 
publicity drive which, by com- 
petitive campaigns in a number 
of districts throughout the land, 
will amount to a_ collective 
national coverage. 


(Name 


nation- 


Good Design 


Edward Stuart, central publicity 
manager, Lewis's Lid., and chair- 
man of the North West branch of 
the British Display Association, 
speaking at the Birkenhead Round 
Table dinner, stressed the impor- 
tance of good design and quality art 
work in advertising. 

“Money spent on good art work,” 
he said, “is money well spent.” 
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FOR SELLING 


UNDERWEAR 


W \\, | 59 & STOCKINGS 


UNDERWEAR & STOCKINGS, 47 Hertford Street, Mayfair, pg poet 
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“MY HOME — my trusted adviser on so many 
things concerning home and family 
management. It keeps me up-to-date on 
beauty, dress and cookery. It helps me plan 

my spending on almost everything | need 
around the house. | think I'd be quite lost 
without MY HOME—my monthly magazine, 

my household help, my shopping guide!’ 


A power among the monthly magazines. 
A medium that compels response on 
every count... on contents, coverage 
and reader confidence. Make a note 
now, to make MY HOME a corner- 


stone of your next campaign. 


AN A.P. PUBLICATION 
PAGE RATE £200 . I/- MONTHLY 


A POWER AMONG THE MONTHLY MAGAZINES 


A. W. BURNETT, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, €E.C.4 
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Ride ’em cowboy 


When Johnnie Harper, aged 3, went to Barkers’ Toy Fair with his mummy, he had no idea 
that the cowboy outfit he tried on would find its place among his Christmas presents. But 
that is what happened. He had a new tricycle, too. 


That he should be photographed on a horse is appropriate as both Robert and Pat Harper, 
his parents, work for turf accountants. 


The Harpers, who live at 80, Tyneham Road, London, S.W.11, are one of the 5,082,814 
families (June 1951 average) who read the Sunday Pictorial each week. Included in this 
vast cross-section of British families are many others like the Harpers — young families 
with joint incomes and money to spare for luxuries. 

The Sunday Pictorial’s space rate is very economical, too. Its square inch per thousand 
rate of -70d is only 9-4%, higher than in 1939. 


Sunday Pictorial 
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SCREEN PRINTING 
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DISPLAY 
EXHIBITION 
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Cardiff... . Tel. Cardiff 2012 © 


Vol. 154 


Advertiser's ¥...... 


The Organ of British Advertising Priestleys 


No. 2,009 OF GLOUCESTER 


THURSDAY, DECEMBER 27, 1951 


Trish Advertisers Will Tackle Serious: 
Problems Next Year we 


CIRCULATION FIGURES, RATES, AND 


LIGHTING COSTS 


TO BE STUDIED 


Many serious problems, some of which will be the subject of 
“Confidential Bulletins” to members, will be tackled in the New 
Year by the newly-formed Association of Advertisers in Ireland. 
In some respects, it is stated, advertising in Ireland has not 


made very material 
since “the bad old days”. 

aeoFar too few papers and 
periodicals publish certified cir- 
culation figures,” according to a 
Statement issued to members. 
“Already we see signs and por- 
tents of increasing rates for press 
advertising. Rates for radio time 
have, in fact, been increased 
recently, while the already high 
charge for current for illuminated 
signs has been increased by one- 
third of a penny per unit. Rates 
for billposting are now the 
highest ever.” 

‘Insiduous Practice’ 

The Association announces 
that, where circulation figures 
are not available or not authen- 
ticated by an A.B.C. or auditors’ 
certificate, one of its sub- -commit- 
tee will assess circulations “ac- 
cording to the knowledge at our 
disposal, for the benefit of our 
members.” 

Commissions to agents and 
charges for art work and blocks 
will be subjects of a “confidential 
bulletin” in the near future. 

“We know that agents in this 


“We learn that British advertisers 
still largely enjoy special reduced 
rates, and while we appreciate 
the fuel position in this country 
is not all that it should be, ad- 
vertisers are entitled to some of 
the concessions they formerly 
had.” 

Application for gifts to be 
used as prizes for whist drives, 
dances, and charitable functions, 
is condemned as an_ insidious 
practice. 

“Members should ignore or de- 
cline the great majority of such 
requests for gifts, whether they 
are direct or through customers, 
in the assured knowledge that by 
doing so they are not in any way 
jeopardising the goodwill of the 
consumer public.” 

It is claimed that never before 
in the industrial history of 
Ireland has there been such a 
combination of influential firms 
as in the Association. 

In conjunction with the Irish 
Association of Advertising 
Agencies, the new Association 
will press for a breakdown, into 
districts, of the circulations of 
principal newspapers. 


The Alsatian Revellers were one of the highlights at the Fleet Street 
Column Club's . oo lunch. Latest figure for the collection for 
. Barts’ Kiddies Fund is over £350. 


HOW ADS. KEPT PRICES DOWN 


How advertising keeps prices resulted from an intelligent, far- 
down was emphasised by an official seein advertising campaign. 
of the Bradford Dyers’ Associa- “This campaign has helped the 
tion’s “Rigmel” service department Public to prove for themselves that 
in a statement last week. when a =. brand appears on 
shirts, cotton dresses, ildren's 
“Although cotton cloth prices wear, overalls, etc., the goods 
high now be four or five times usually give greater comfort and 


higher than in 1938, the charge for economy in wear than those which 
B.D.A. ‘Rigmel’-shrinkage treatment do not carry precise evidence of 
of poplins has risen by only 41 per reliable shrinkage. “Rigmel” is 
cent in these 13 years,’ he said. thus an excellent example of the 
“Rigmel” has been able to keep benefits of successful advertising 
prices at their present low figure to in keeping prices down while giving 
the trade because increased use of the public better service in the 
“Rigmel” - shrunk finishing has goods they buy.” 


country receive a higher per- 
centage of remuneration that 


those in Great Britain,” says 

the statement, “but the basic 

rates on which such percent- 
ages are calculated are natur- 
ally lower. In so far as — 
matter, such as showcards, 

concerned, we have yet to ese 
of a printer voluntarily rebat- 
ing his account in favour of an 
agent, and commission on such 
work is, we believe, a sur- 
charge to the advertiser.” 

On the subject of electricity 
charges for advertising signs, 
the abolition in recent years of 
the special flat rate for adver- 


LOCAL GOVERNMENT SERVICE- 


232,500 


MONTHLY 


tisers is adversely commented on. 


MUNICIPAL COVERAGE 


Also a Good Buy for Men's Wear, Tobacco, Drinks, 
Sportswear, Shaving and Toilet Requisites, etc. 
PAGE RATE: £130 TYPE AREA: 9} x7 


REGINALD HARRIS PUBLICATIONS LTD., 12 STANHOPE ROW, LONDON, W./ OR TELEPHONE GROSVENOR 3879 & 136/ 


The Official Journal of NALGO 
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Live Lamb Helped To Sell » 


566 


‘British Woollens In U.S. 


The promotion campaign for British woollens in the United 
States is facing keen and well directed competition in its 
second year, but has achieved its object in making $1 do the 


work of a £1. 
promotion director, National 
Wool Textile Export Cor- 
poration, writing in the F.B./. 
Review. 

The appropriation of £50,000 
Was so relative small —judged 
by American standards—that the 
account was turned down by one 
of the larger agencies as being be 
low their minimum. The Cor 
poration, therefore, employed a 
smaller agency, an American firm 
specialising in store and fashion 
promotion, in association with 
an English agency 


The appropriation was allo- 
cated approximately one third to 
paid advertising, one third t& 
other publicity, and merchandis 
ing, und one third to education 
and research, 

Educational material was sup 
plied direct to thousands oi 
teachers “with the result that the 
rising generation is being indoc 
trinated with the idea of British 
woollens, if not in their cradles 
at least with their first lipstick” 
writes Mr, Carmichael. 


Background Ads. 

Actual paid advertising con- 
sisted mainly of page advertising 
in consumer magazines, such as 
the New Yorker, Holiday, Vogu 
and Harpers Bazaar. \n addition 
to specific garment illustrations 
there was a series of “back 
ground” advertisements, 
reasons for the 
British woollens 


stressing 


superiority 0 


Radio time proved so expen 
sive that its use Was very limited 

Publicity of other kinds was 
largely derived from the paid ad 
vertising, by using reprints of ad 
vertisements in stand-up-card 
form, by sales and education kits 
based on advertisements 


Flight Into Fashion 
Mr. Carmichael explains that 
One of the main principles of the 
campaign was the 
dramatise 
“The campaign, in its develop- 


Necessity to 


ment, is based on co-operation 
on the principle so amazing!y 
developed in America that if you 
help someone else in his job, he 
will help you in yours.” he con 
tinues. “Certainly the most ou 


standing example of this was the 
highlight of the 1951 campaign 
which was called “Flight ’ 
Fashion.” This was 1 i 
cornered combined — operation 
between Harpers Ba 
firm of commercial air 
contractors, a group of six stor 
and ourselves 


“A coloured advertisement in 
Harpers Bazaar w is the star g 
point: the air-line provided 4 
plane: we provided three manr 


quins and a selection of mod 
in’ British wool, and the sto 


This is the declaration of W. B. G. Carmichael, 


each put on a dress show. The 
piece de resistance was a live 
lamb, symbolising British wool- 
lens, which was also a participa- 
tor in the flight. 

“The whole outfit was flown 
from New York, where the firs! 
co-operating store was, to Wash- 
ington, Dallas, Kansas City, 
Cleveland and Pittsburgh. At 
each city the chosen store put on 
a dress show and at each the 
attendance and enthusiasm were 
enormous. The dress shows, the 
transportation and the actual gar- 
ments were at the expense of the 
Stores, the airline and the gar- 
ment makers, and our expenses 
were relatively smail. 

“It has- been impossible to 
assess the actual cost of the space 
thus devoted to British woollens, 
but it is several times more than 
the cost to us of our share in the 
venture. When to this is added 
the cost of the radio and TV time 
and the value of the editorial 
space, it will be granted that we 
have in this great feature of our 
1951 campaign succeeded in 
achieving two of our objectives 
to dramatise British woollens and 
to make $1 do the work of £1. 


No V Sign 


The Ministry of Housing and 
Local Government has upheld 
Manchester Corporation's refusal 
to allow Arthur Maiden Ltd., a 
Liverpool advertising firm, to 
erect a V-shaped advertisement 
site in Upper Brook Street, 
Chorlton - on - Medlock, Man- 
chester. 

According to the Ministry the 
hoarding would be prejudicial to 
local amenities. 


These new bottle crowners jor Sloan's liniment are tieing 


Radio Times” 


Iilustratinge th 
Hon me Service discus- 


notes on th 
sion “Teeth to the Highway Code” 
was this poster signed for the 
Roval Society for the Prevention of 
Accidents by Dighy Wills Ltd. 
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AD. MANAGERS’ 
TRIBUTE TO 
TRADE PRESS 


Its trade press was described as 
‘an indispensible part of the pro- 
fession of advertising’ by David 
Clackson, president, Press Adver- 
tisement Managers’ Association, at 
that body's Christmas luncheon, 
held at the Wa‘dorf Hotel, London. 

Mr. Clackson, who was propos- 
ing the toast of the guests, said it 
was the first time a Christmas lun- 
cheon had been held when guests 
were invite 

Responding, Tom Clarke, of 
R. F. White & Son Litd., recalling 
links between his agency and the 
newspapers, mentioned that when 
the Newspaper Socicty was formed, 
to combat an advertising tax, 110 
years ago, its offices were in those 
of an advertising agency. That 
agency was his own. 

A gathering of over 80 was then 
entertained by Francis White, of the 
Magic Circle. 


LS.B.A. COMMENT 


ON SUGGESTIONS 


FOR SPONSORED RADIO 


Commenting on the prospects 
for commercial broadcasting the 
December News Sheet of the 
Incorporated Society of British 
Advertisers states 

“By extending the charter of 
the British Broadcasting Corpora- 
tion until June 30, 1952, as an 
interim measure, the Government 
is very wisely maintaining the 
status quo, pending eXamination 
of criticisms made during the dis- 
cussion in the House 

Protagonists commercial 
broadcast ire t likely to be 
backward in pres for recon- 
sideration of the proposed total 
ban on. sponsored radio on 
grounds of sheer economic neces- 


sity 

Iwo suggestions have recently 
received a goc rd deal of publicity: 
the first. th sponsored radio 
should be introduced inoffensively 
(sic) by restricting the ‘commer- 
cial’ to the bare announcement 
this programme comes to you by 
the courtesy of . the second, 


up with Sloan's 


national and provincial press advertising. This winter Sloan's advertise- 


ments are appearing in papers with 


a total circulation of million. 


that the B.B.C. should allocate 
one of its three medium wave- 
lengths for commercial use. 

“It should not be overlooked 
that, if accepted, the first pro- 
posal would almost inevitably 
restrict sponsorship to those 
companies whose names or pro- 
ducts were household words. 

“The second proposition, which 
would admit sales propaganda 
and verbal descriptive matter so 
necessary in the case of many 
products advertised over the air. 
would undoubtedly have more 
general appeal among potentially 
interested advertisers.” 


Free Shelters: 
More Protests 


Enfield District Manufacturers’ 
Association are protesting to 
Middlesex County Council at 
their decision to reject an offer 
of free bus shelters from a firm 
of municipal contractors, 
Norman & Mann Ltd 

As exclusively announced in 
ADVERTISER'S WEEKLY the 
County Council refused the offer 
because the shelters would con- 
tain advertisements. 

For some time the Manufac- 
turers” Association has been 
pressing for the erection of more 
bus shelters in the district’s in- 
dustrial areas. They have been 
informed by London Transport 
Executive that only a few can be 
erected owing to economic 
reasons and shortage of materiz als. 
The Association feels that 
Norman & Mann's aie would 
solve their problem. 

County Councillor J. Edwards, 
J.P., secretary to the Association, 
told ADVERTISER'S WEEKLY: “If 
Norman & Mann have the 
materials and are given permis- 
sion to erect the shelters it 
would not only save ratepayers 
money but would expedite the 
erection of greatly needed bus 
shelters.” 
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Booklet Tells 
How Procea Ads. 
Help Bakers 


The value to individual bakers 
of the national advertising and 
publicity campaigns of Procea 
Products Ltd., is stressed in a 
booklet just published by the 
company for distribution to thou- 
sands of authorised Procea and 
other interested bakers. The 
booklet, which is liberally illus- 
trated, has 16 inside pages and 
a semi-stiff cover in the Procea 
colours of yellow and blue, and 
was produced by F. J. Lyons Ltd 

A chapter on current advertis- 
ing first explains the company's 
national advertising policy. It 
goes on: locks for local news- 
paper use, with cut-out space left 
for the individual baker's name 
and address, are available on re- 
quest. Blocks used in the adver- 
tising columns of the national 
press are also available for local 
newspaper publication. 

“Press advertisement coverage 
is as complete as it can be-—and 
those who profit are the bakers 
who sel] Procea bread. It is they, 
too. who profit by Procea’s other 
widespread publicity schemes.” 
Children’s novelties, point-of- 
sales posters and displays, bus 
and underground posters and 
exhibition displays are also 
described 


. 
Of Newspapers Daily 

Britssh daily newspapers have a 
circulation of 596 copies per 1,000 
people, compared with 354 copies 
in the United States, according to 
a report published recently by 
the United Nations Educational 
Screntific and Cultural Organiza- 
lion 

Russia. with a population of 193 
million, has 7,700 daily and weekly 
newspapers, with a combined cir- 
culation of 334 million, 

The report, World Communica- 
tions (Stationery Office, 13s. 6d.), is 
based on data for the years 1948-50. 
It shows that every day some 224 
million copies of newspapers are 
issued. 

The United States consumes 67 
per cent of all newsprint, while 
India consumes less than 1 per cent. 


Press Respects 
Confidence 


Tribute to the part which the 
provincial press had played in 
telling the story of the Army in 
war and peace was paid by Major 
Alan Simpson, chief public rela- 
tions officer, Northern Command, 
in an address on “Public Rela- 
tions” to the Yorkshire Branch. 
Society of Diploma Members of 
the Advertising Association 

“By taking editors into their 
confidence the Army has ensured 
that the interests of the public 
have been safeguarded. Not once, 
in almost 13 years with the Army 
in Northern Command, have I 
known of such confidence being 
abused,” he said. 


Remington noiseless typewriter window display at their showrooms in New 
Oxford Street, W.C.1. 


What Ads. Did For Scarborough 


As a result of national] press 
advertising alone Scarborough 
received 20,472 inquiries from 
prospective visitors this year. 

In addition 1,222 were received 
from Scottish press advertising, 
1,119 from provincial press, 1,019 
from the miscellaneous press, 
1.610 trom holiday guides and 
192 from public libraries. 

Other inquiries, the majority 
of which are attributed to press 
advertising, amounted to 27,072 

a total of 52,706. 

These facts are given in an ¢ex- 
hibition designed to tell Scar- 
borough ratepayers how and why 
the town’s annual advertising 
appropriation is spent. The ex- 
hibition was prepared by Town- 
end-Smith Ltd. 

A guide to the exhibition 
points out that when visitors 
leave Scarborough the flow of its 
financial life-blood continues 
only by their replacement. 

Explaining methods of publi- 
city the guide relates that 14 tons 
of paper were used in the printing 
of the 1951 Scarborough bro- 
chure and 52,706 copies were dis- 
tributed. Well over 100,000 
copies of literature dealing with 
special aspects of the town have 
been printed. 

Referring to editorial publicity 
it states that so far this year Scar- 
borough has received as much as 
35.000 editorial column inches 
“all of which has cost the town 
less than a half-page advertise- 
ment in the Radio Times.” 


Want To Launch 
A Labour Paper 


Rochdale Trades and Labour 
Council are to consider launching 
a newspaper “to put the Labour 
point of view.” D. Walker, vice- 
president, warned that such a paper 
would be read only by the con 
verted, and that it would be impos- 
sible to oust the 96-years-old Liberal 
Rochdale Observer. Another dele- 
gate said there had already been 
two Labour papers in Rochdale and 
it had been found that unfess they 
could guarantee a circulation of 
ten thousand, they would get no 
advertising. 


abs a 


AIR FORCE 


a 


/ bomted 
Russias Conveys 


A wartime Junkers 88 pilot, Ernst 
Holtschmidt, tells the full story of 
Luftwaffe operations against 
Russia’s convoys in a world exclu- 
sive article in the January “Royal 
Air Force Review,” now on sale. 
Marshal of the R.A.F. Lord Tedder 
contributes a water colour of 
Winston Churchill's ‘plane leaving 
El Alouma. 
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Harrogate As 
Mecca For 
Conferences 


With 40 big conferences already 
booked for Harrogate in 1952, 
Harrogate Corporation is going 
all out to beat its 1952 record 
of 110 conferences, and aims at 
becoming known as “The Confer- 
ence Town of Britain.” 

Conferences during 1951  re- 
sulted in 43,000 delegates and 
their friends visiting the town, 
and £500,000 worth of business. 

One idea of Harrogate’s pub- 
licity department recently was to 
send a multiple telegram to 81 
conference organisers cordially 
inviting them to Harrogate next 
time. It resulted in dozens of 
inquiries, and four bookings. 

Once the conference secretary 
is persuaded to consider the town, 
Harrogate publicity department 
get to work. 

“We can meet him off the train, 
note all his requirements, show 
him our halls and hotels, and 
have him back on the train again 
in three or four hours with every- 
thing planned for a 1,000-delegate 
week-end conference,” an official 
Stated. 


Brewers Miss Share 
Of Market 


The downward trend in the con- 
sumption of British beers in the 

).S. as compared from those from 
other countries was the subject of a 
letter in the Financial Times from 
Roger Falk, director-general, British 
Export Trade Research Organisa- 
tion, 

“What is happening to our 
British brews?” he writes. ““Why 
the steady fall when other countries 
are gaining ground so cnormously? 
A worthwhile number of 
Americans have a palate and a 
pocket for something other than 
their native brews, so why don’t we 
do more about it? The answer is 
that we must (a) offer brews that 
the consumer likes and will buy, and 
(b) market them efficiently.” 


New Aids For Package Testing 


To determine the extent to 
which a package will withstand 
compression——for example, when 
stacked—a new testing instrument 
has been installed in the package 
testing laboratory of the Printing, 
Packaging and Allied Trades Re- 
search Association at Leather- 
head. 

This machine will apply loads 
from 10 pounds to § tons to a 
package which can be up to 4 ft 
by 3 ft. by 4 ft. in size 

The machine can be adjusted 
to give a range of compression 
and as it operates, readings are 
given on a large dial whilst a 
drum recorder draws a graph of 
the compression of the container 
against the applied load. 

The box compressor tester will 
give added help to Patra’s investi- 
gations into how well a container 
withstands the effect of stacking 
in railway vans, ships’ holds and 
warehouses and can deal with 


drums, kegs, 
board cases. 

A second new precision instru- 
ment, a puncture tester, has been 
purchased by Patra through the 
Department of Scientific and 
Industrial Research by the E.C.A. 
arrangement which provides 
dollar funds for the purchase of 
scientific equipment not available 
in Britain. 

The puncture tester is, basic- 
ally, a pendulum which swings 
from the horizontal and punc- 
tures and passes through a held 
sample of corrugated board, 
strawboard, fibreboard, wall 
board or thin ply wood. 

The energy required to make 
the puncture is measured and is 
expressed in units of inch-ounces 
per inch length of puncture. 
Auxiliary weights can be attached 
to the pendulum to provide a 
Tange suitable for the material 
under test. 


crates and fibre- 
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The annual dinner of the Publicity Club of North Wales was held at the 


Metropole Hotel, Colwyn Bay. 


Principal guests were the Mayor and 


Mavoress of Colwyn Bay, Ald. Gordon Kerry, J.P. and Mrs. Kerry, seen 
on left, and the Club's chairman, Arnold E. Jones, accompanied by his wife. 


Club News 


Regent 
Sir Miles Thomas On 


. . 
Progress in The Air 

Free champagne lunches on air- 
craft and gifts of cosmetics on 
B.O.A.C. aircraft’ as advertised 
might appear to be rather extrava- 
gant. But the results are well worth 
while. 

“After all,” said Sir Miles 
Thomas, chairman of B.O.A.C. and 
president of the Advertising Asso- 
ciation, addressing the Regent 
Advertising Club,” all the liquor 
we sell is bonded and a martini 
only costs us three-pence farthing. 
It is all a question of salesmanship.” 

Sir Miles was speaking on “Pro- 
gress in the air.” He said that by 
next May B.O.A.C. would be 
operating their transatlantic service 
at a return fare of under £100. He 
also forecast that in five years time 
B.O.A.C. would be running two 
round-the-world services. 


Oxford 
F. E. Cook Cup 
Presented 


The F. E. Cook National Cup 
was presented to the Advertising 
Club of Oxford at their annual 
dinner and Christmas party by 
Wiliam C. Thielé, chairman of 
the Education Committee of the 
Advertising Association. 

Mr. Thielé praised the plan 
inaugurated by E. Kingsley Belsten, 
vice-president, whereby the club 
assists the Oxford University Ap- 
pointments Committee and advises 
graduates on advertising as a career. 

Drummond L. Armstrong. direc- 
tor-general of the A.A., said adver- 
tising had much to offer young 
men and women from the Univer- 
sity. They would find in it a com- 
bination of business acumen and 
creative satisfaction. 


London 


. . 
Andrew Milne Gives 
. 
Quiz Cup 

The Publicity Club of London is 
to have a new trophy, to be known 
as “The Quiz Cup.” It will be 
presented annually to the winners 
of the inter-club advertising quiz. 

Donor is Andrew Milne, quiz- 
master for the contest at the 
Waldorf Hotel. He will also give 
a memento for each member of a 
winning team. 

First holders will be the Regent 
Advertising Club team, winners with 
1S points, against 14 for the 
7 104 for the London 
Club and 7h for Berks and Bucks. 

The Quiz, organised by Norman 
Groome, who set the questions, was 
on novel lines, less serious and more 
entertaining than previously. 

Two questions tested the con- 
testants on their knowledge of the 
contents of ADVERTISER'S WEEKLY. 
They showed up badly, but an 
appeal to the audience produced a 
ready response. 

Teams were: Regent—R. E. 
Fenton, K. N. Pounds, C. M. 
Floyd; S.D.M.A.A.—A Bruce Mac- 
Coll, P. L. Stobo, A. C. Burton; 
London—Sylvia Weinberg, Robert 
Brandon, ~ Sharp; Berks & 


Bucks—D. 4 Embley, lan 
Buchanan, C. Mitchell Judge was 
Charles Knights, and Murray 


Milne, London Club chairman, was 
timekeeper. 


Women’s Club 


Our Craftsmanship 
Costs Too Much 


There is still a wide export mar- 
ket for the highest quality British 
goods, but we are beginning to 
price ourselves out of it, Lord 
Mancroft told the Women’s Adver- 
tising Club of London. 

We must find a way to reduce 
the high cost of craftsmanship, he 
said. There were still too many 
restrictive practices by both man- 
agement and labour. 


every adverticoment in 
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Snapped at the Publicity Club of Leicester Christmas lunch (1. to r.): 
Frank Coulson (president), Miss Doris Richardson (guest speaker), Wilfred 
Bowles (chairman), Kenneth Holmes, Mrs. F. Coulson, Miss Edna Coates, 

. R. Leech and Mrs. 


D. L. Pickering. 


Members of the nig tag Club ‘Ladies’ Evening’’ Committee (left to 


right): H. Holke 
Co., Lid.; 


ews Chronicle’; T. 
A. H. Knowles, A. H. Knowles Ltd. (chairman); R. H. Bentley, 


H. Harper, Osborne-Peacock 


Newnes-Pearson. and T. G. N. Pearce, Kemsley Newspapers Lid. Seated, 
from left to right, are Mrs. Pearce, Mrs. Harper, Mrs. Knowles and Mrs. 
Bentley. 


FIRST FRIDAY CLUB LADIES EVENING 


Manchester’s First Friday Club— 
whose membership comprises 50 
advertising and publicity executives 
in the city, held a_ successful 
“Ladies’ Evening” at the Midland 
Hotel, Manchester. This exclusively 
male club honoured their ladies and 
a large number of guests with a 
lavish evening's entertainment which 
included a cabaret and the presenta- 
tion of gifts to the ladies. 


Members and their guests were 
welcomed by A. H. Knowles, chair- 
man of the Club. 

Bernard Nicholls ably proposed 
the toast of “The Ladies” to which 
Mrs. W. McMillan gracefully res- 
ponded. The speechmaking was 
successfully concluded with a toast 
to the Club proposed by W. E. 
Osborne. 


Club News In 
Brief 


Duplicate printing plates were the 
subject of a talk to Regent Club 
members by B. W. Brewster, man- 
ager, electrotyping department, Sun 
Engraving Ltd. 

He also explained the differences 
and advantages of the thermoplastic 
plates and the thermo-setting plastic 
plates. 

Cambridge Press Ball, organised 
by Cambridge Press Club, is to be 
held at the Guildhall on January 29. 

“The Modern Egyptian Press” 
was the subject of an address given 
to Bradford Publicity Association 
by M. Saad el-Din, cultural secre- 
tary of the Egyptian Education 
Bureau. 


Manchester 
Elder Statesmen 


Over 120 members of the Man- 
chester Publicity Association at- 
tended this year’s annual Christmas 
luncheon, held at the Cafe Royal 
recently. Following lunch — the 
Association’s biggest Christmas 
party since the war—four of the 
“elder statesmen” entertained their 
fellow members by recounting 
seasonal and amusing experiences 
in their careers. President Eric 
Schofield was followed by F. John 
Roe (past president), Sidney F. 
Wicks and Edward A. Paessler. 
Finally, Norman Jones (past chair- 
man) brought the proceedings to an 
hilarious conclusion with a collec- 
tion of vividly-described but entirely 
fictitious experiences. 
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Typical Features from Recent issues: 


Features for ' 


OUR TAX SYSTEM NEEDS OVERHAULING 


W. J. Brown 
every me mber THE FIRST 100 YEARS OF THE ROYAL ACADEMY 
Adrian Bury 
ofr th ? farm ily THE CLANDESTINE MARRIAGE eee: 


NEW POEM 
Edmund Blunden 


THE WALLS OF JERICHO 


John Prince Loewenstein 


G. LINDLEY SPARKES ADVERTISEMENT DIRECTOR 114 FLEET STREET, LONDON, E.C.4 
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ADVERTISER'S WEEKLY 
MARKETING NEWS AND TRENDS 


‘Britain Will Sell More In 


America Next Year’ 
— U.S. Stores Chiefs 


executives of leading British technicians, designers and 
ieve that the stylists were more important than 
of Visits by the heads of British con- 
cerns as their studies would be of 
more practical value in keeping 
manufacturgrs closely geared with 
This forecast wt a American buying trends. 
given by the New Yorker in honou Sir William Rootes, said that in 
of Sir William Rootes, chairman ot future British manufacturers would 
the British Dollar Export Council co-operate more closely in working 
was made by world famous directly with American stores and 
Adam Gimbel, studying American trends. Sales of 
Saks t Avenuc British motor cars during 1951 had 
president, shown a decided increase and lead- 
Co ~ ing dealers had told him that they 
general merchandise expected a further increase next 
Altman & Co.; and - ich year. 
irds vice-presid “ 
Jor d in M oy Co., Boston 
Tribute was paid to “the 
tegrity of British manufac D Il 
and the uniform high quality of ollars 
their merchandise which makes World-wide business conditions 
close mspection of each shipment are not bad, but good for manu- 
almost unnecessary.” facturers and retailers who adopt 
Speakers, however, urged Britis! progressive ~ promotional methods, 
manufacturers not to oversell the Arthur Atlas, managing director, 
production but to adhere rigidly t Brevitt Shoes, Ltd., told pressmen 
> omised delivery dates as Americ and fashion editors shortly after re- 
stores plan promotions far turning from a visit to the United 
The continued need for States. 
market research at consumer Brevitt shoes had brought back 
was stressed and British man . Britain 10,000,000 dolars from 
turers were urged to show ft ! > U.S. and 2,000,000 dollars from 
adaptability in the study of Canada 
colour and design trends in A “Collegiate” type of shoe was 
America. now being developed for the 
One speaker American market. 


Top 
American stores be 
outlook for increased sales 
British quality goods in the U.S. 
next year is bright. 


luncheor 


such 
stores chiefs as 


president 


Bringing Home The 


said that visits 


All Good 
Wishes 


TO ALL OUR FRIENDS 


from . «es 


Bookleaves Turn 


Automatically 


A book with leaves turning 
over automatically is a  dis- 
play device now being marketed 
by Advertising Research Ltd. of 
Wembley. 

It is designed for use either 
in a window or interior display 
or for exhibition work. 

The Magic Book ts the 
adopted for the machine 
comprises a_ cloth-sided stand 
mounted on a stantial base 
with the book fixed on a sloping 
top. Overall dimensions are 
14 in. by 124 In. by 144 in. 

Leaves of the book are of thin 
card and are available in two 

, 9 in. by 7 in. or 15 in. by 
Each book has seven 
turned at five or 


leaves which are 
eight second intervals by a small 
within 


name 
which 


electric motor 
the book. 
* * * 


Montague Burton Ltd. are run- 
ning sales in all their U.K. branches. 
hey are eine publicised as a 
“Challenge to the cost of living.” 
Reductions average about 17s. 6d. 
a garment. 

* * * 
Record export figure has been 
ichieved by Jam Keiller & Son 

1 td. for thei dee raspberry 
am marmalad iortbread and 
toffees Exports | the firm are 


40 per cent up on 1980 


concealed 
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Getting Full 
Value For 
Every Inch 


That the limitation on press 
advertising imposed by the news- 
print shortage “had not been 
altogether a bad thing” is the 
challenging opinion of Leonard 
Cohen, chairman and joint man- 
aging director, Henry’s Stores, 
Manchester. 

Mr. Cohen was considering the 
matter from the angle of the 
costs of distribution in depart- 
ment stores, in the course of a 
paper read to the Manchester 
Statistical Society. 

Expenditure for publicity (ex- 
pressed aS a percentage of total 
sales) fell from 2°86 in 1938 to 
1-14 in 1949, he said. Of this, 
press advertising was in both 
years the largest item, but 
whereas in 1938 the figure was 
1-31 in 1949 jt had dropped to 
0:54, in spite of the big increase 
in advertising rates. 

Direct Mail 

“We have had to learn to say 
what We want to say with as few 
words as possible. and to see that 
we get the maximum value out of 
each inch of space used.” he 
emphasised. “Certainly when I 
compare the appearance of our 
newspapers with the American 
press | can but hope that we 
shall never find ourselves rez ich- 
ing their levels of extravagance. 

More striking than the reduc- 
tion in press advertising, in Mr 
Cohen’s opinion, was the virtual 
elimination of direct mail adver- 
tising (the figures were 0°76 in 
1938 and 0-08 in 1949), 

He asserted. after detailed 
analysis of statistics compiled by 
the Retail Distributors’ Associa- 
tion (members of which are in 
the main the larger department 
stores), that, “Retailing in depart- 
ment stores costs less now than 
it did before the war, and it costs 
less in England than it does in 
America.” 


1951 


Toy Fair Will Show Trend To 
Plastics: Many New Lines 


One of the 
trade which wil! 
the Harrogate and Fancy 
Goods Fair (January 7 to 11) is 
the switching from the use of 
metal to plastics. Main reason is 
the ban on metals required for 
the defence programme. 

New 


at the 


in the toy 
revealed at 


lines which will be shown 
Fair t \ water- 
pistol called Atomic Jet” 
which fires fifty jets of water 
without _ refilling the “Magic 
Pram” which can make the doll 
sitting in it fidget and whimper by 
means of a lever control in the 
pram’s handle yney box dis- 
penny the slot ball 
{in fun-fairs: 
immer which 
mmer The 
600 British 
be shown. 
Started in 


guised as a 
game, such as fou 
ind a soft pliab 
looks like 

products of near 
ind foreign firms w 


The annual 7 Fair 


Manchester some 70 years ago. 

Prior to the first Harrogate 
Fair in 1950, the event was in 
danger of extinction. It was the 
leadership of H. Richard Sim- 
mons of Games & Toys, who 
called a London meeting of toy 
manufacturers, which revived it. 
Mr. Simmons is chairman of the 
publicity committee, and the press 
officer is Herbert Harris 

The Fair will have a 48-page 
catalogue. Symbol for the event 
is a girl herald blowing a fanfare 
on a banner-hung trumpet, which 
originated in a Games & Toys 
cartoon 

Apart from toys, a number of 
manufacturers wil! be showing 
products closely allied to adver- 
tising—-such as -advertising bal- 
loons, calendars and fancy paper 
and taves. Both Tov Trader and 
Games & Tbvs wil) have show 
rooms at the Fair 
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Leonard Russell, assistant editor of 
the “Sunday Times,” founder and 
editor for 11 years of “The Satur- 
day Book,” with the bottle of 
champagne ha won at the “Picture 
Post’ library party to announce the 
acquisition of 22,000 negatives 
covering the vears 1900-1926, from 
the Topic al Press 


* * * 


C. H. Stirrup, publicity manager 
of the International Correspondence 
Schools Ltd., retires from active 
business on December 31. He 
joined the LC.S. organisation in 
1909 as text book editor and editor 
of publications, and went to 
America in 1915 where he held 
similar posts at the Scranton, U.S.A. 
offices A year or so later he was 
attached to the Canadian LC.S. 
headquarters in Montreal, and re- 
turned to this country in 1923 to 
take up the position of publicity 
manager. 


J. B. Barker, joint managing 
director of LC.S., will continue as 
director of publicity. and as from 
January Miss P, M. Burrell will 
take over the position of assistant 
publicity manager. 

* * * 


Arthur 8S. Hadfield, managing 
director of Mackie & Co., Lid., t 
Warrington Guardian Series, is re- 
tiring for health reasons, and will 
continue as advisory director from 
January 1 J. E. Armitage has 
been appointed general manager. 

* * * 


lan A. Mclnnes will join Young 
& Rubicam Ltd., London, as an 
sccount executive on January 1. 
After being demobilised in 1947, he 
joined McMurtrie Ltd. as general 
manager He resigned from 
~y Murtrie’s in 1948 to help found 

H. Emmett (Scotland) Ltd., of 
which he has since been managing 
director. 

* * * 

Peter Carrick, freelance journalist, 
has joined the newly-formed public 
and works relations department of 
T. J. Smith & Nephew Ltd.. Hull, 
as assistant to the information 
Officer. 

* * * 


D. J. Morgan is cditor of the 
Bristol Evening World, not of the 
Evening Post as erroneously stated 
in a réport of a Newsagents Federa- 
tion dinner at Bristol in our issue 
of December 13. 

* * * 

Charles Mesling, who left London 
four months ago to join Intam 
South Africa (Pty) Ltd., has now 
been appointed irea manager for 
the Transvaal, with his headquarters 
in Johannesburg. Mesling. who has 
a long experience of publicity and 
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public relations 
has written and 
on marketing, advertising and 
dustrial design. He was one of 
orginal team responsible for 

gamisauion and administration 
Britain’s first national post-war 
hibition—"Britain Can Make 

iter he became director of 
using and publicity to B.O.P.t 
group of six manufacturing com- 
panies within the J. Arthur Rank 
Organisation, a position he held 
until he left for Johannesburg last 
September. 

* * * 


J. F. B. O'Shea has 
appointed general organiser of the 
British Food Fair, of which his 
wife, Elizabeth O'Shea is the press 
officer She started her career as 
commercial artist with Charles F. 
Higham Ltd., subsequently becom- 
ing a film writer, journalist, and 
exhibition organiser, working in 
partnership with her husband 

* * * 

P. H. F. McNally (Philips Elec- 
trical Ltd.) has been elected chair- 
man of the LS.B.A.’s_ exhibition 
committee to succeed W. JL 
Marrable (Imperial Chemical In- 
dustries Ltd.). 

* * * 

P. A. Mahoney has resigned his 
position as advertisement manager 
of Food Trade Review. He is taking 
up another appointment in a simi- 
lar capacity early in the New Year. 

* * * 

lan L. Watson, advertisement 
manager of the Hamilton Advertiser, 
was presented with a dressing-case 
from directors and staff before 
leaving to take up the post of 
assistant publicity officer with the 
South-West Scotland E'ectricity 
Board in Glasgow. 

* * * 

J. Faltys has been appointed dis- 

play manager with Swan & Edgar 
Born in Czechoslovakia, Mr. 

‘ display manager in 

Prague before the war. Since he 
irrived in this country he has been 

i furniture designer. 

* * * 

The Field Aviation Co., 
Canada have appointed 
Gordon Duguid as 
English born, Mr. Duguid was pre- 
viously airport manager at Northolt 
and Manchester. 

* * * 

Miss Kay Cummings who has 
worked with Frank L. Crane for 
some years has been transferred to 
the selling staff, concentrating parti- 
cularly on the A. & A. Swedish 
Magazine group. J. G. Angus, a 
past vice-president of the University 
of London Union, and a Scot, has 
joined Mr. Crane as his assistant. 

* * * 

Roy Lomas, chief sub-editor of 
the Derby Evening Teleeraph has 
been appointed editor of the Herald 
o ales. e succeeds Colin 
Campbell, who is joining the Man- 
chester office of The People 

* * * 


K. S. Finn, chief assistant in the 
newsprint division of the Paper 
Control, has been promoted to the 
rank of assistant controller, and has 
taken over the duties of director 


work behind him, 
‘ectured extensively 


been 


Ltd., of 
Alexander 
sales manager. 


for newsprint in succession 
late J. Johnston-Smith. 
* * * 

Miss Madge K. Candelent, export 
manager for Tokalon, ts leaving on 
January 2 for an extensive tour of 
the Far East, to organise future 
developments owing to the rapid 
increase of the tirm’s exports. 

! * * * 

F. H. K. Henrion has been asked 

in conjunction with Hugh Casson 
as architect4to design the British 
Pavilion for the van Reibeck exhibi- 
tion in Capetown next March. 

* * * 

As from the end of 1951 
Bennett will relinquish the London 
business representation oof The 
Tribune, English-printed daily pub- 
lished in Ambala. India Hatch’s husband, T. J. 

The new London representative, former works manager 
editorial and managerial, will be “Croydon Times.” 
P. T. Chandra, a former editor of * * + 


the paper. L. W. H. Butcher has been ap- 

* * * pointed to the staff of the Federa- 
tion of British Industries as adver- 
tisement manager of the F.B.J/. 
Review. He has _ considerable 
experience of press advertising and 
elected in addition of general administra- 
Asso tion, having been organising man- 
ager of the Boat Builders’ Export 
Group. From January 1, Mr. 
Butcher takes over the duties 
Advertisement Contractors’ Asso- previously performed for F.B.J. 
ciation, has resigned from the chair- Review by Colin Turner (London) 
manship and is no longer a member. Lid 


The Mayor of Croydon (Ald. 
Leonard Aston) handing Mrs. Edith 
B. Hatch, former managing director 
of the “Croydon Times,” a testi- 
monial from the members of the 
Town Council, business heads and 
social workers of Croydon in 
appreciation of the work she has 
carried out for the people 
Crovdon for nearly 50 years. The 
Mayor also presented her with a 
cheque. On the right 


Dr. Tarapada Basu, forcign cor- 
respondent and London representa- 
tive, Hindusthan Standard (Calcutta 
and Delhi), of the Ananda Bazar 
Patrika group, has been 
president, Indian Journalists’ 
ciation of Great Britain 

* * * 

M. D. Linton, founder of the 


JOINT 
ANNOUNCEMENT BY 


ARTHUR 5S. DIXON LTD. 


KINGS BOURNE HOU 229-231 SH HOLBORN, LONDON, W.C.! 


ial 


HECTOR HUGHES 
& PARTNERS LTD. 


VICTORIA HOUSE, RNON PLACE, LONDON, W.C.1 


As from Dec. 3lst 1951, Arthur S, Dixon Ltd. 
will be relinquishing the following accounts :— 
H. BRONNLEY & CO. LTD - CHILPRUFE LTD 
HAYWARD BROS. LTD + MARMET LTD 
TURNER BROS. LTD - Jj. WIPPELL & CO. LTD 
which will then become the responsibility of 
Hector Hughes & Partners Ltd. and orders 
will be issued by them as 
Jan. Ist 1952. 


for 


renewals 


from 


IT IS HOPED THAT THIS ANNOUNCEMENT 
WILL FACILITATE THE SMOOTH TRANSFER 
OF THESE ACCOUNTS: 
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HOW THE RADIO 
CREATES DEALER 


RADIO TIMES uses every opportunity 
of stimulating DEALER interest in the 


wide-spread consumer demand created 
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by its advertising columns. One of the 
ways in which it does this is by 
giving supporting displays in the Retail 
TRADE PRESS to products and services 


advertised in its own pages — 


stmot 


EW BATH-TIME 
IN- FRESHNESS 


8,000,000 
families % 
is 

YOUR 


a 


a million Xa see advertise- 


ments SPONTE: THE 
SUPER SOFT HYGIENIC SPONGE in 
the Radio Times, many times a day, every 
day in the week. 


nation’s Shop Window. So that when you 
stock and feature SPONTEX, you are 
taking advantage of more than 8,000,000 
daily reminders and immediately establish- 
; The Radio Tine “point of sales” Bye A 
Radio Times! Spontex no Times window 

Co-operative adverti business to YOUR = = 
ment in The lronmo mee 

and Chemist & Druggist 


se eo 
Hise 
Mi 
3 
ai 
5! 
z 


Higham Advertaing 


Stock and Display goods Advertised in the 


RADIO TIMES 


Member of the Audit Berean af Circulations 


ads 


Dep B.B.C. Publi 
Broadcasting House, Portland Place, London, W.1 
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TIMES = 


BRAND & CO. 
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MAYFAIR WORKS 
VAUXHALL 
LONDON S.W.6 


DEMAND|"-_ -—- 


R.Judson, Esq., 

Advertisement Dept., 

The British Broedcesting Corp., 
Broadcesting House, 

4l- 


Dear Mr. Judson, 


You might be interested to know that 
one of our representetives has reported as follows:- 


"The Maneger of the Crewley Branch gave 
me an interesting side to our advertising of 
Brand's Essence from his angle. It is, he 
tells me, part of his weekend occupation to 
study the Radio Times and its eds. Any goods 
TELgeuoNe: RaveneeeURN See applicable to his stock he, on Mondey mornings, 
TELEGRAMS SPONCEL BROMLEY ensures they occupy @ leading position on his 

sales counters and he never feils to find an 
WOLDHAM ROAD increased demand for such goods. Since our 
BROMLEY ads. appeared in the Radio Times he has found 

KENT @n increesing demend and now keeps a float of 

three dozen in stock". 


Yours sincerely, 


Ym = 


CA1ONE 70 OL ADOREDSED TO THE Commany 
Tu/DuiJ. 20th September, 1950. 


Ralph Judson ©sq 

c/o Radio Times, 
S Portlend Plece 

inion w.1. 


P.A.Clifton 
Generel Seles Manager. 
5 


When Spontex toilet sponres were launched 
to the trade generally in June of this year, the Campaign 
was supported by advertisine to the public mainly through 
the medium of the Radio Times. 


Cur own advertisinr to the trade referred 
to our uce of the Radio Times, but this publicity ms 
enormously strenethened by your own use of two of the trade 
pavers which we were using, namely The Ironmonger and the 
Cherist & Druceist, in which you featured one of our Radio 
Tines advertisements. 


I have no hesitation in attributinc an important 
part of the success of our introduction to the trade to this 
very practical form of advertiser co-operation. It hes been 
much apprecieted by all concerned. 

Yours faithfully, 
SPONCEL LIMITED. 
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T. MANN 
Seles Maneger. 


All enquiries to 


Head of Advertisement Department, B.B.C. Publications, Broadcasting louse, Portland Place, London, WA 
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Display 


Well-Staged Exhibitions Are 
Hard Selling Medium 


TTYHIS is the end of Festival 
year During the last 
twelve months more people in 
Britain have seen more exhib 
tions than ever before. Apart 
from the many special events 
put on for the Festival —and 
to recall that other great exhi 
bition of 1851—the public has 
been flocking to all kinds ol 
places where people or indus 
tries have been = showing 
examples of their work. Exh 
bitions have never been better 
attended than during this post 
war period 
How did this medium come 
be so well established as a method 
of sales promotion ind persua 


The Royal Society of Arts has 
played a nconsiderable 
in developing the conce™ of er 
hibitions and in gaining public 


acceptance for them 


In his comprehensive book 
The Story of Exhibitions (Studio 
Publications), Kenneth W. Luck 
hurst gives this definition of 
exhibitions 

Exhibitions are not just col 
lections of = intercstine pects 
brought together at a. certair 
place and time. They are humai 


activities, human enterprises 
undertaken for definite reasons 
and in order to achieve certain 


specific results 

Whatever the avowed object 
of any exhibition, the underlying 
Motive for it is undoubtedly ad 
Vertising in one form or ar t 
One-man shows, local dian! ays, 
trade and industrial fairs, national 
and international exhibitions, all 
have the same end in view, and 
whether it be for egotistical, cul- 
tural or commercial reasons there 
can be no denying the fact that 

desire to advertise is the pro 
moting principle. 

It is curious to reflect that ex- 
hibitions as we know them to-day 
have a comparatively short his 
tory. The first public art display 
in this country was held by the 
Society of Arts in London in 
1760, and included a painting by 


Reynolds, which set that pa 
on the road to success An 
tendance of over 20,000 people 
in a fortnight was a_ practical 


proof that public interest had 
been aroused by this experiment 
The promoters, emboldened by 
their success, organised annual 
exhibitions of a similar kind, the 
outcome of| which in 1768 was the 
establishment of the Royal 
Academy 

Britain’s position in the indus- 
trial world has been greatly 
aided by trade exhibitions which 
have done much to advertise 
British craftsmanship and tech- 
nical skill The world origin of 
these exhibitions can be traced 
back to 1761, when the Society 
of Arts again made history by 
organising a small] display of 
prize-winning mechanical inven- 
tions mainly, of course, of agr 
cultural implements. What strides 
have been made in industry since 
those days of wind, water and 
animal power, and what a con- 
trast there would be in machines 
and display technique if that first 
exhibition could be placed side 
by side with the modern British 
Industries Fair. 

Exhibitions had now come to 
stay and to be recognised as a 
valuable medium of advertising 
and jit was only natural that they 


Packaging 


should become bigger and more 
ambitious. Towards ‘the middle 
of the 18th century, under the 
growing impetus of the Industrial 
Revolution, a tremendous fillip 
Was given to international trade. 
Competition among manufac- 
turers became keen. with the 
result that design began to play 
an important part in their efforts 
to attract the public to thei: 
goods. An annual series of ex- 
hibitions of manufacturers and 
art was started by the Society of 
Arts in 1844, and had proved so 
successful that by 1849 an attend- 
ance of over 100,000 people was 
reached—no mean achievement 
in those days of poor communi- 
cations and humble publicity 
methods 

The culmination of this suc- 
cessful series was the suggestion 
to stage a great national exhibi- 
tion. In 1849 the Prince Consort 
gave his blessing to Scott Russell's 
scheme for a national exhibition 
to be held in 1851, and this 
scheme was amended soon after- 
wards, at Prince Albert’s sugges- 
tion, to include foreign exhibi- 
tors. Thus was the Great Exhibi- 
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tion of Industry of All Nations 
originated. 

Much has already been written 
about this outstanding achieve- 
ment of British enterprise—of 
public opposition to the project, 
of ridicule of Paxton’s revolu- 
tionary crystal palace, of the 
heaped-up scorn showered on it 
by some Members of Parliament, 
and of the great trials and tribu- 
lations of the organisers; but, like 
many other ventures in the 
national interest promoted by far- 
seeing men, it Went on to success 
and to the confusion of its critics. 
Fortunately, we shall never know 
what would have been the cost 
of failure, but if we can jmagine 
South Kensington without _ its 
many museums and great cul- 
tural centres, we can obtain a 
slight idea of the loss, both direct 
and indirect, which this country 
would have suffered merely as a 
result of the absence of a surplus 
of income from the Great Exhibi- 
tion. 

And so the _ international 
exhibition was established; New 
York World’s Fair 1853, Paris 
1855, London 1862, Vienna 1873, 
Chicago 1893, Glasgow 1901, 
London (British Empire) 1924-5, 
Brussels 1935, New York World's 
Fair 1939, and others in between 
all showing the score-board of 
man’s efforts at progress. 

The Festival of Britain has 
now ended. It has been through 
most of the phases of set-backs 
and criticisms which many of jts 
predecessors have had to under- 
go. Not least among its off-shoots 
has been a smal! exhibition in 
the rooms of the Royal Society 
of Arts which served to trace the 
history of exhibitions.—J.S. 


Pretty Ladies, Jolly Babies, 
Make Good Packs 


hd is high time some of our 
packaging designers picked up 
a popular paper and looked at 
the pictures. In almost every 
illustration they will see a man, 
or a woman or a child, or per- 
haps a group of people. In vain 
will they search the cditorial 
pages for pictures of knitting 
needles, bunches of grapes, jugs 
of gravy or sheaves of corn. 

By what reasoning, then, do 
they arrive at the conclusion 
that the objects illustrated on 
packs they design should be 
presented, psychologically speak 


by Ronald Vickers 


ing, ina vacuum? Why not show 
the articles actually being used, 
by the actual people who use 
them? Even if a human being 
is allowed to edge his way on to 
the front of a pack. he is usually 
drawn as some mythical creature 
out of a long-forgotten story 
book and not at all! like the kind 
of person you or I _— bump 
into in the street. Yet American 
experts claim to have scpeell that 
photographs pul! far more atten- 
tion than any art work. 


Just to show how effective 
natural photographic portraiture 
can be, here are two packs pro- 
duced by John Dickinson 

The Li-Lo baby is a black and 
white photograph printed on a 
pink background. What woman 
could resist the anneal of this 
chubby-faced infant? The im- 
portant thing to note is that the 
photograph is the basis around 
which the other features of the 
pack are built. If some form of 
portraiture is to be used in a 


Continued on page 576 


A friend indeed in time of need ! 
THEN IT IS YOUR PRINTER... 


LITHO 
SILK SCREEN 
LETTERPRESS 


HAMPDEN PRESS LTD 


52 MANCHESTER STREET, LONDON, W.1! 
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WEL. 6806-7 


i . 2.2 ee faa 1s - es?’ 6 Se ee a —— De. v1» 4g ae Seno: en cre rr | Ce es Ame 
: 4 - a A, - ——— a 
: ° oe ‘ . : ace“) 
, 
eS $74 
oe 
ad 
a | | 
4 — 
JF . 
4 § 
4 ks 
“ ; rf " 
MY 
eae 
Rio)! 
ae . 
ve ££ 
4 
De 
Bi 
= | 
ay Ala : 
fae 
ou 
sy 1 
os 
a 
a 
fe 
ee 
et 
ce 
me 
5 2 " 
Sh 
i, eel 
oe 
ae s 
ab 
ei 
4 
7 ie . 
Ag i 
sk ‘ 
te ‘ 
i 
aa : 
ae 
bs 
ere 
a 
iy 
edb 
ee 
ly 
oo 
ihe 
C pA a“ 
‘ea 4 
pe 
‘ ee 3 
ae | 
a leis rts 
* Ba 
a a eae 3 
| as — 


DerceMBER 27, 1951 5 


Brilliance o i i e y 


which 
compels 


attention a cy d 


Since 1766, Recves have 
studied the needs of 


artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 


tained the quality of 
their colours at a high 
level. With Reeves’ 
Designers’ Colours you 
can give your work that | 
extra brilliance so vital | 
to attractive designs. | 
| 
| 


ADVERTISER'S WEEKLY 


| 


Test themfor yourselfnow! 


. . « know most of the 


Select your colours from Chart 
No. 26, post free on request from 
Reeves & Sons, 13 Charing Cross 
Road, London, W.C.2, or 178 | 


Reneingion High Street, London, | problems— 
we. ' 


answers to screen printing 


May we prove this 
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REEVES WSN with your next “ point-of- 
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BRITAIN’S ART MATERIALS AT THEIR BEST | sale” publicity campaign? 
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Dr Finish | the life —and looks! 
PERFECTION in design and © abit tarde oa 


—of Showcards almost indefinitely 
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: cme Quairy for 50 = OLLEY & 
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615-21 HIGH ROAD - LEYTON - €E.1I0 
Telephone : Leyton 3702 


HOME, EXPORT AND TRADE 


Ask your dealer for full details or write tox ENQUIRIES IN 
THE AEROGRAPH CO.LTD. Lower Syvennam. * bhai 
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Design, Copywriting Print, Display & Photography 


* 


DESIGN FOR SELLING 


* 
Please contact Group Director, W. Warner 


ASTRAL ARTS GROUP LIMITED and Asseciated Companies 


245 


* 


VAUXHALL BRIDGE ROAD, S.W.1 ViCtoria 5303 (6 lines) 


SILK SCREEN PRINTING) LARGE 
5. fifi | NATURAL COLOUR 


to interest m at our 
c studio. Examples in sizes 
ae up to 30° x are on 
2 . view. 
EALING, W.5 Cc. & R. 

nie eee NOCKOLDS 
WEWMAN YARD ws LTD 
S KENSINGTON CHURCH STREET, W.8 

MUSeum O70! Telephone : WEStern 9266/9334 


Established 


huick SE. 


Rota! 
of Multilith and ~ 
id reliable service and (2) — 1 ee 
Ma business upon which 4 = Z A. 

a ner support. You 
built, UP, Sinus 2691—where you will receive courteo' 
— “ALL-IN" SERVICE | rn 

Many concerns find = —_—_ ees tandies Ul = 
; the basic data —. from 
preg lg eB plate ready for your 


a 


Two essentia’ 
are (1) 


How 


s to every user 


157 FARRINGDON RD. LONDON E-C.!. Telephone Terminus 2691 (4 lines) 


Rathbone /24/ 


TRANSPARENCIES 


Designers will find much 


1910 


DASPLAN 


SILK SCREEN 


DS YEARS EXPERIENCE 


246 THE GREEN, TWICKENHAM | 


SAK SCREEN 
DESIGN 
EXWIBITION 


ADVANCE 
PUBLICITY Le 


\A9. WARDOUR SI. 
LONDON W\ 


GIARARD 8236 


PRINTING | 


AT YOUR SERVICE 
CLARKE BROS 


Phone: POPESGROVE 502! 
Established nearly 40 years | 


RENART 
STUDIO LTD 
EALING 3362 
» 
» 712 
‘SCREEN PRINTING 
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PRETTY LADIES, JOLLY BABIES 


Continued from page 574 


pack design, the temptation to 
make the frame more elaborate 
than the picture always arises. 
This would, of course, weaken 
the effect of the portrait's human 
appeal. The temptation has been 
successfully resisted here and the 
vitality of the photo preserved 
by arranging the details of the 
design asymmetrically. The panel 
containing the brand and. product 
names is held at an angle and 
the figure is placed well to one 
side even though this necessitates 
it being bled off. 

Another interesting point about 
this design is the way the regis- 
tered trademark is placed to com- 


gypsies and soulful-eyed 
poetresses narrow the field of 
appeal, and therefore reduce the 
sale of products intended for the 
mass market. 

cS * * 

A DELIGHTFUL Goya produc- 
tion is their Perfume Quartet. 
This pack shows how several 
marketing problems can be over- 
come at one go, though it is fair 
to say that the solution might not 
do for articles having a narrow 
cost margin. 

The main feature is an ivory 
coloured plastic box which holds 
four assorted handbag phials of 
perfume, each in its distinguish- 


bine easy identification with jng carton. The box has been 
effective branding designed to hold just twelve 
* * * cigarettes and is branded only on 

Mucu OF THE success of the the base: thus the customer is 
Beautiful Lady pack is due to” given a lasting reminder of the 
CHOCHUUNLUUROADLUDAONESA UCR E14, 1040 (01 DESTRESS NU PH ATER AR AORN SUeL RRS PGARNOLLAUTGUENRTEAGOOPAHA 


Pretty Pictures 


Pretty pictures of pretty lady and 
bouncing baby give strong appeal 
to these two packs, both envel- 
opes printed by John Dickinson. 
Designers, Ronald 


SURRESTS 


‘ Beautiful Lady 
TOILET POWDER 


STULL a CT 


Pra: 


Vickers, would do well to study 
the current newspapers and maga- 
zines which use a large propor- 
tion of photographs. The “Beau- 
tiful Lady” envelope—intended, 
incidentally, for Nigerian con- 
sumption—is 3 in. wide, the baby 
pants pack 6 in. 


the superb colour reproduction. 
The flesh tints are better than I 
have seen for many a day, even 
on packs selling face powder and 
make up. and the eyes are literally 
as blue as the sky. This echoing 
of the portrait colours is repeated 
in the lettering; “Beautiful Lady” 
being in blue and “Toilet 
Powder” in ruby red, like the 
lips. 

But what I particularly like 
about this pack is that the picture 
portrays a type of beauty with 
which most women will be 
pleased to identify themselves. 
Many advertising men object to 
the use of portraiture in their 
packaging because, whatever 
style of beauty is adopted for the 
model, it will appeal only to a 
limited number of people and the 
remainder may actually be de- 
terred by it. There is some truth 
in this, and I have no doubt that 
brassy _ blondes, ravenhaired 


HAN RAREST 


name Goya in a form that will 
ensure the continuance of its 
pleasant associations. 

But to place this box on the 
retailers counter without more 
direct and positive display appeal 
would be to invite its being left 
there, so a separate label, bearing 
the inscription “Perfume Quartet 
by Goya” and a_ bouquet, is 
placed on top. This is kept in 
place by a covering of transparent 
plastic and tied around with a 
ribbon to enhance the gift 
appearance. Inside, a cardboard 
insert is fitted into the lid bear- 
ing the name Goya; this can 
easily be removed when the box 
becomes a cigarette casket. Each 
of the little cartons containing the 
phials of perfume bears the de- 
sign adopted for that fragrance, 
thus the pack becomes a sample 
range which will secure repeat 
sales for all the manufacturers’ 
products. 


“t a = —— 
et nn A A A NN A 

| ee 
a 

t eee CG 
dy | 

ice ee } % 

; 
a sat 
a E STRAND LITHOGRAPHIC CO. LTD Hm a a 
, ee Ta. es _ *. | 
i — : i 
- Car tors . 
2 . UAE % ie 
7 i Clo ? 
E 0 t. Fad SS es ai? ey ee py . 
y ay. eat R - ! 
‘ a (ide } 
me ey | 
BS =e eee aa a el, ee es 
. fF 

. : ee 10 nn ttt ee 

a | 
> | 
EE FTO 

" | | . 
ft | 
7, 

Be 

sone! EN. | 
* 4 SE, 

2 FIN ELINE’ : 

DRAWING > 
one nue BOARDS” | 
oe ASO SOMA eT” rises as 
Ba Pm 0 aprtnn scnaes 2 
E WS SAVILEE. g 

: “sonnet eens Coked 
ie . ; 
ae a eememnetatemenniiaen tea a 


DecemBer 27, 1951 ADVERTISER'S WEEKLY 


eine 


Artists 
Materials 
and all 
Studio 


Requirements 
GELIOT-WHITMAN «co. 
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flat for packing. leet is G 
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DAILY DELIVERY SERVICE 


48,000 of these display units were produced by automatic 


screen process printing, with ten variations of copy-matter IN THE LONDON AREA 
and colour. Carrying dummy cartons they fold completely 


OF ADVERTISING ‘© 


46 BROADMEAD- BRISTOL | - TELEPHONE 26817-20460 


NO GLOSS OR GLAMOUR! 


TECHNIVIEW though well dressed amd discreet does 
A not possess gloss or glamour. The task of TECHNIVIEW 
is to present to British Industry the latest FACTS concerning 
production technique. 


a TECHNIVIEW is studied by influential industrialists 

ever 0 & whose primary concern is the efficiency of their organisation. 
TECHNIVIEW is factual. It is the fortnightly Report 

of THe TECHNIVIEW SERVICE and as an advertising 


medium it is of solid worth. 


ws s 
fingertips TECHNIVIEW 32,2288 272'5 21 


you can depend on finding Mechanical World 


AND ENGINEERING RECOR 
the finished product of the RECORD 


Art paper throughout; increased 


size; 133 screen; extensive use 
of colour. These will be some 
of the advantages of “Mechani- 
cal World” as a monthly to be 


published in both London and 
Manchester. Send for rate card. 


EMMOTT & CO. LIMITED, 2! BEDFORD STREET, LONDON, W.C.2 
MANCHESTER OFFICE: 3! KING STREET WEST, MANCHESTER, 3 


M.W.12 


oe Cee ae ae “3 
‘ 7 <a « a Ty ire bt a —— 2 7 wh aia a 
7 a). eee. WO0DB:, ” q 
a ee 
P wo: "i : 
hip mee: “ = wi Ke? 5 a 4 
i Peewee. | Stan 
29 Save ; iia a EE £3 oF 
‘ :. ey auale sa , ee det bigs %, * 
Be ora PSEA: 
— | , ‘ % ; by 
. - a. - fy es, é 3 
-— we a a _ 
4 —— » | ee : j 
Gs tin. ; ier .°. " 
2 | 
a om tf 
f 
7 | ae = i = = : 
’ 
> 
a : ‘ 
: 
: 
a 
| Important Announcemen te ROM 1, 
mice ANtcay Mth . 
P ORL 
TEAR yen 
lll | 
ee 


ADVERTISER'S WEEKLY 


THAT this ornamental archway tc 
the Golden Arrow departure plat- 
form at Victoria Station Was 
originally designed by John Elliott 
when he was general manager of th 
Southern Railway It is now 
illuminated with neon lighting. 


¥ % 


THAT Portland Advertising Service 
(Manchester) are to design, con- 
struct and equip stands for two 
major exhibitions next 1 


Thomas Crompton & Sons I at 
the Birmingham section of sh 
Industries Fair, and J. & H. Lowe 


at the Mechanical Handling exhibi- 
tion in London. 

% % * 
THAT the Royal Society for th 
Prevention of Accidents 1s org 


ising a “More Courtesy” campaien 
for 1952 
* & 
THAT Westminster Chamb ot 
Commerce have launched their own 
journal, 
* m % 


THAT Bridlington publicity com 


Three-dimensional display 
Pytram Rubber Compound and 
Laminated Paper. with acti 
wood siool 20 in. high 
Another example of Py 
appeal in point-of-sale ady 
for the export market 
Send today for your copy 
of the Pytram folder 
about advertising models 


Tele ne 


, . \ a “ye , . . 
io M for ‘live’ publicity 


PYTRAM LIMITED, DUNBAR ROAD, NEW MALDEN, SURREY 
MALDEN 3225.7 ! 


mittee is to advertise the resort on 
one million bus tickets in the 
Stalybridge and Stockport area. 
* * * 

THAT William Boon, space buyer 
with Reid Walker Advertising Ltd., 
has begome engaged to Shirley 
of Magazine Advertising 
td. 


* »* * 
THAT some 200 of the staff of 
Business Publications Lid.. pub- 
lishers of ADVERTISER'S WEEKLY, 
and associated companies, were 
entertained by the proprictors to a 
lively Christmas party last Thurs- 
day. And— 

a * m 
THAT a recorded message of good 
cheer from T. J. Zimmerman, 
the chief proprietor, whom illness 
kept absent, was broadcast during 
the evening. 

% * * 
THAT tbe Rand collection of shav- 
ing implements is on show at the 
Science Museum, South Kensington, 
as part of an_ Exhibition entitled 
“Razors through the Ages.” 

% * * 
THAT Tom Henderson, overseer of 
Glasgow Evening News stereo 
department, who has completed 50 
years’ service at Kemsley House, 
Glasgow, has received a gold watch 
from Lord Kemsley. 

% ¥ ¥ 
THAT A. Vernon Keith, now in 
Singapore, Straits Settlement, has 


~ | 
f | 


cabled confirmation _ that the 
Singapore Standard (daily) and the 
Sunday Standard are to be repre- 
sented in London by A. Vernon 
Keith & Co. 

* . 7 
THAT Manchester Corporation 
Transport Commitice has decided 
that advertising on buses should be 
continued. The department received 
more than £30,000 in revenue from 
advertising contracts last year. 

¥ % 


THAT Stowe & Bowden Ltd., Man- 
chester, are to hold their annual 
dinner and dance on January 26, 
at Cottons Hotel, Knutsford, 
Cheshire. 

% ¥ 


" 
THAT the Council of the British 
Cycle and Motor Cycle Manufac- 
turers’ and Traders’ Union has 
decided to hold a Cycle and Motor 
Cycle Show at Farl’s Court next 
year from November 15-22. 

* ¥ * 
THAT Albert Milhado & Co., Ltd., 
have been appointed representatives 
for Industrie-Anzeiger Elektro- 
Brennstof}-Chemie, and 
Feld und Wald, published by the 
German house of Verlag W. 
Girardet 

* ‘ m 
THAT a sugg ym has been made 
by R. A. Child, of the publicity 
department of W. H. Smith & Sons, 
that Christmas cards, instead of 
being discarded. should be sent to 
hospitals. Disabled ex-Service men 
use them for making _ things 
throughout the year, and they are 
also used for such purposes as 
teaching deaf-and-dumb — children 
how to read and talk. 

” . ¥ 
THAT Armstrong Cork Co., Ltd., 
of London, have sent their friends 
a unique calendar, made entirely of 
cork, including leaves for each 
month, on which are printed pic- 
tures and descriptions of old 
Spanish monasteries. The calendar 
was made by the firm's Spanish 
factories. 


IHAT Michelin Tyres have booked 
a series of 12 full-page advertise- 
ments in Collins Magazine, com- 
mencing January. They have been 
specially designed to fit in with the 
policy of the magazine and will tell 
a serial story of the adventures of 
a boy and girl who, with King 
Michelin. overcome the frightful 
ogre, Wearemtearem 

a x * 
THAT the Monot;pe News Letter 
has been revived 

» * * 
THAT a leaflet issued by the G.P.O. 
carries two pictures, one showing 
the effect on a television sereen of a 
car passing with« in unsuppressed 
motor ignition d the other, the 
effect of a car passing with a sup- 
pressor fitted. 

¥ % * 
THAT Kodak Ltd. and Johnsons 
of Hendon Ltd. combining on a 
stand at the Schoolboys’ Own Exhi- 
bition which ope t the Horticul- 
tural Hall to-morrow (Friday) 
Kodak to deal with the “taking” 
side and Johnsons with the develop- 
ing, printing, and enlarging. 
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Christmas 
Greetings 


The Editor of “Advertiser's 
Weekly” thanks all readers 
who have expressed their good 
wishes this Christmas by send- 
ing cards, calendars and 
diaries. He regrets that it is 
impossible to convey his 
uppreciation to them all indi- 
vidually, and takes this oppor- 
tunity of wishing them all a 
happy and prosperous New 
Year. Especially does he wish 
to thank the contributor who 
sent, anonymously, an ash 
tray engraved with his initials, 


PARTY REVELS 


Regent Rowdy 


Groups of people roamed the 
London Streets hot-foot in 
quest of, among other things, a 
seid'itz powder. a number 12 bus 
ticket, a punched platform ticket 
and a sealed theatre programme. 

The cause? The Scavenger Hunt 
at the Regent Rowdy. Close on 
two hundred people packed the 
club premises for this annual party. 

Results of the annual competition 
were announced. A Regentone radio 
was won by R. Dutton of the 
“Travellers Rest,” Shefficld, a selec- 
tion of drinks, cigarettes and a pair 
of nylons went to Miss K. A. 
Brown, and Mrs. Cloke won a 
Linguaphone course in French, No 
club members were among the main 
prizewinners. 


” *” . 


Auger & Turner Ltd.. staged 
at the Waldorf Hotel, the first big 
Christmas party they have held 
since the agency was founded in 
1946. A company of 240 included 
advertisement managers of a num- 
ber of national newspapers. Guests 
were received by Empson, 
managing director and H. A. Auger, 
director, with Mrs. Empson and 
Mrs. Auger. Cecil Turner. chair- 
man, and Neville Auger, director, 
were also present with their wives. 


¥ ‘ ~ 


Clients and friends of Mayfair 
Advertising Litd., attended an enjoy- 
able Christmas party at this 
agency's offices at South Kensing- 
ton. They were welcomed by D. 
McCleery, managing director 


* * * 


Rex Publicity Service, Glasgow 
held their annual staff dance in 
the Ca'doro Representatives of 
newspapers and the trade press 
were among the 108 guests. 


* * * 


Once again Birmingham Publicity 
Association held their December 
“luncheon™ mecting in the evening, 
in the form of a Christmas “Get- 
Together” at the White Horse Hotel. 
Guest speaker was Father Christmas, 
later revealed as Denis Postlethwaite, 
publicity manager of Lewis's. 


a * cd 


There was an attendance of over 
80 at the Hull Publicity Club's 
annual Christmas ‘uncheon meeting 
at Jackson's _ restaurant, F. 
Hopper (president) was in the chair, 
Instead of a speaker, the luncheon 
was of a social character, with 
plenty of Christmas spirit. 


i es r| 
| ON 4p, 
| | i We Hear— aa 
ie tL eee 
ae eg c. q wig : t 4 
iat d 
tee 1 @ Bt 
i. 
ahs! a 
i 
a 3 
x 
: \d \t! -~ ’ | 
: r i 
oa | i f | | 
Ai  . » di a 
. ~ 4 —_——_——- | 
io my 
: | | 
Ry $a ae / 
o Riss ALO ge 8 


DerceMBER 27, 1951 


THE 


HARPER 
GROUP 


of 


TRADE 


579 


ADVERTISER'S WEEKLY 


CURRENT ADVERTISING 


12,000 RETAILERS ARE TOLD OF 
SEWING WEEK PLANS 


Early next month a sales promo- 
tion booklet for “Sewing Week.” 
to be held next year from March 
1-8, will be sent to 12,000 retailers 
in the drapery trade. 

In addition to giving information 


| on the Week the booklet contains 


and 


ASSOCIATION 
JOURNALS 


. 


Harpers Wine & Spirit 
Gazette 

Harpers EXPORT Wine 
& Spirit Gazette 


Harpers Directory and 
Manual of the Wine & 
Spirit Trade 


Harpers Sports and 
Games 


Harpers Guide to the 
Sports Trade 


Coal & Colliery News 
Digest 


Combustible e Ingenieria 


| display 


| British 


forms for supplies of free 
material, press advertising 
matrices, and an entry form for the 
annual “Sewing Week" window 
display competition. 

Publicity for the week is again 
being handled by Colman, Prentis 
& Varley Ltd. In addition to 
retailer's own advertising, space has 
been booked in Daily Heraid, Daily 
Mail, Daily Graphic, Daily Mirror, 
Daily Express, Daily Telegraph and 


order 


| News Chronicle. Sponsors who have 


prepared special display material 
for the week include J. & P. Coats 
Ltd., Cyril Lord Ltd., Singer 
Sewing Machine Co., Lid., . 
Klieinert Rubber Co., and Vogue 
Pattern Service. 

In the retailers window display 
competition, first prize in each of 
three sections—department stores, 
general drapers, and small drapers 

will be 50 guineas. Judges will 
be: Eric Lucking, chairman of the 
Display Association, and 
Donald Barber, secretary of the 
Retai) Distributors’ Association 
Inc. (for the department stores 
group); and Miss E. K. Sommer- 


| ville, joint secretary of the Scottish 
| Retail 
| John 


Drapers Association, and 
Ramage, director of the 
Drapers’ Chamber of Trade (for the 
general drapers and small drapers 
groups) 

Sewing Week is organised by the 
National Needle Arts Bureau Ltd. 


~ * * 


Samson Clark & Co., Ltd., will 
be responsible for the advertising 
and publicity of LT.D. Ltd. 
(Industrial Truck Development), 
makers of Stacatruc, Aecrolift and 
Electricar mechanical handling 


| equipment, as from January 1. This 


The Bartender 
The Marker 
Course & Club House 


* 


| Ltd., 
| hosiery. 


HARPER & CO. 


EgtT. t*e800 


8 Lloyds Avenue 
London, E.C.3 


ROYAL 38389 


| company is 
| Austin Crompton Parkinson Elec- 
| trical i 


associated with the 
vehicles group. Technical 
journals will be used and advertis- 
ing in full colour will start in 
February. 


* * * 
A. H. Knowles Ltd. (Manchester) 


| have been appointed to handle the 


advertising of Wardle & Davenport 
makers of Three Knots 

The new campaign will 
Start in the spring. 


You can make exactly the ourfn you 
“0 And so cheaply 
Gome end see our special Sewing 
Week colleen of gone aw 
‘Shms ee ee 
sarerns everything you need to 
make 2 heaventy new Spring ouch! 
The wmartest saveng woe lvoe? 


SEW IT YOURSELF! 
Start in SEWING 
WEEK! 


MARCH | 


© comly 


This is one of the advertisements 
being offered to retailers in con- 
nection with “Sewing Week.” 


Ferodo Scheme Will 
Question Drivers 


A campaign to 
motorists to take more interest in 
their brakes will be launched by 
Ferodo Ltd. next year. Theme of 
the campaign will be on did 
you last have your brakesegsted?” 

National, provincial and Moring 
press will be used with a total cir- 
culation of 292 million. 

Outdoor publicity will include 
posters on buses. Point of sale 
material will also be employed 


encourage 


Agents are Armstrong-Warden Ltd. | 
* * * 


Doig Advertising Service (New- 
castle) ave been 
handle publicity for John Gibson & 
Son Ltd Advertising for Gibson 
Mobile Tower ladders is being 
planned and space will be booked 
m municipal journals and technical 
media. 

” * * 

William Freeman & Co., 
(Suba-Seal Works, Barnsley), have 
transferred their advertising and 
publicity to Whitehall Advertising 
Agency (Leeds). 


Ltd 


SOAP COMPETITION WON THOUSANDS 
OF NEW BUYERS, ARABY STATE 


Seven people shared the first 
prize of £1,000 in the Araby soap 
competition in which competitors 
had to mark with a cross on a 


| picture of a bathroom scene the 


whereabouts of a missing bar of 


Araby soap 


The competition was an over- 
whelming success state the manu- 
facturers, J. Bibby & Sons Ltd. 
Current trade press advertising 
claims that through th: competi- 
tion Araby has been introduced 


to “tens of thousands” of new 
users. 

For each 
had to enclose wrappings 
two bars of soap. One entrant 
had 175 attempts—equivalent to 
355 bars of Araby purchased. 

The second prize of £300 was 
divided between five competitors 
and the third prize of £200 be- 
tween ten competitors. In addi- 
tion 500 received 
prizes of £1. 

The competition was handled 
by Saward, Baker & Co., Ltd. 


from 


appointed to | 


attempt competitors | 


consolation | 


ADVERTISING ana 
MARKETING 
LIMITED 


are booking space in 
= 


on behalf of 


CHERRY-BURRELL 
LTD. - -- 
(for Dairy, Ice Cream and 
Liquid Food Processing Equip- 
ment of World repute.) 
CHERRY-BURRELL LTD. 
consider FOOD MANUFACTURE 


a powerful and valuable advertising 
medium. 


FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


aE 


E specialised monthly 
journal dealing with all 
civil engineering in which 
earth-moving and = earth- 
moving equipment are in- 
volved—open-cast coal and 
iron ore, hydro-electric 
developments, land re- 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, etc. 


MUCK SHIFTER 
and Public Works Digest 
is another publication of the | 


LEONARD | 
Wecunican cnoue 


MANUFACTURING CHEMIST 
TEXTILE INDUSTRIES & FIBRES 
PAINT MANL FACTURE 
WORLD CROPS—aATOMICS | 
| 


FOOD MANUFACTURE 
CHEMICAL ENGINEERING 
POTTERY AND GLASS 
BUILDING DIGEST 
MUCK SHIFTER 
PETROLEUM 


All published at | 
17 Stratford Place, W.1 


Specimen copies on request 
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ADVERTISER'S WEEKLY 


| Publications ‘ 


Front Page News 


In Limerick 


The Limerick Leader has changed 
over to an editorial front page. 
Previously the page was all adver- 
lisements. 

. * * 

The 132 page international edition 
of Aeronautics now on sale has 60 
pages of advertisements, 16 of them 
in colour. 

* 


* * 
December issue of American and 
Commonwealth Visitor includes a 
16-page supplement on Sunderland. 
* * * 


Miniature Camera } zine will 
in future be given the date of the 
month following publication. In 
order to make the necessary adjust- 
ment, the January number, out on 
January 15, will be dated January 
February. The following issue will 
be dated March. Space booked for 
the January 15 issue will be taken 
as referring to the January/February 
issue, and so on. 

* * * 


Owing to unavoidable delays in 

roduction, the January issue of 

arper’s Bazaar, originally 

scheduled for publication on Janu- 

ary 1, will not on sale until 

January 4. 
* * * 

The mid-week issue of the Roch- 
dale Observer before Christmas, 
consisting of 12 pages, was their 
bi mid-week paper to be pub- 
lished for twelve years. The 
“bumper” issue was made possible 
owing to there being no_publica- 
tion of the Wednesday “Observer” 
during Christmas week. 


After Business Hours j 


. 
Indian Summer 
(Criterion) 

It is not easy to imagine why 
John Gielgud decided to direct this 
undistinguished study in suburban 
shabby gentility. Tchekhov might 
have produced a masterpiece by 
probing into the minds and souls 
of this frustrated ménage—the dis- 
satisfied memsahib, her pathetic 
spinster sister, and her two 
daughters, one married to a “square 
pee under shadow of dismissal 
rom his job, the other to an officer 
ultimately posted to distant service. 

But the author, Peter Watling, 
is no Tchekhov; and where we 
should be treated to a wealth of 
characterisation subtleties we are 
fobbed off with far too much com- 
monplace ta‘k. 

Margaret Halstan, as the mother, 
and Nora Nicholson as the spinster, 
give the best performances.—M.H. 


This Happy Breed 


Noel Coward's play, “This Happy 
Breed,” was successfully performed 
at the Conway Hall, Holborn, by 
the publicity department of the 
Mond Nickel Co., Ltd. 

It was produced by A. C. Sturney, 
manager of the department, and the 
Set was designed and made by 
G. A. Saxby, E. Bannister and R. A. 
Evans. 

Fred Morton and Betty Lines, in 
the leading parts, gave very com- 
mendable performances, as also did 
Winifred Rawlins, Gwen Scollon, 
Ann Bolton and Sybil Major. 

Bert Morton was stage mar ager. 


} 
| 
| 
| 
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Exhibitions « Displays 


H&R Displays 


LIMITED 


SPECIALISTS IN THE 
DESIGN AND 
CONSTRUCTION 
OF EXHIBITIONS 
AND DISPLAYS 


140 CROMWELL ROAD 
LONDON, S.W.7 
TELEPHONE: WESTERN 3127-8 


COOK’S 
DISPLAY PRODUCTIONS LTD 


DISPLAD LTD. 
CASTLEFIELDS 
MANCHESTER 15 
BLACKFRIARS 0836 
STANDS AND DISPLAYS 
OF QUALITY 


DISPLAY anb 
EXHIBITIONS LTD. 


167-171 QUEENSWAY, W.2 
Phone : BAYswater 2291-2 
HIBITIONS STANDS 
AND DISPLAYS 


Transfer Mftrs. 


Silk Screen Materials 


TRANSFERS 


for all purposes 
Shop Window and Trans- 

port Vehicle Advertising. 
Brand Marking Products, etc 


ASSOCIATED 
TRANSFERS 


LTD 

Quotations 4 Avenue 
e Southampton Row, W.C.1 
Tel. HOL 9082 & 8141-2 


Photographers 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.II 
Tel. Nos. Battersea 5300 & 4886 


Cut-out Letters « Signs 


SIGNS OF ALL KINDS 
J. D. SIGNS 


| IVES STREET, CHELSEA, S.W.3 
Tel. KENsington 5096 


GLASSWRITING, EXHIBITION AND 
GENERAL SIGNWORK 


Process Engravers 


MATTACOL 
DISPLAY PRINTS 
Gade one a ane 
SCOTLAND 
131 .. nang N.W. 
LONDON AREA 


ROBERT P. HYMERS LTD 
17 Clifford St., W.! MAY fair 6768-9 


NORTHERN AREA 


R. DIXON, 5 Hillingdon Rd. 
Stretford, Manchester 
Longfo 


rd 2647 


oo} 


| 
N OCRAPHIC) LTD 
Chichester Rents 
A Chancery Lame WC2 
| COMMERCIAL: ADVERTISING 
PHOTOGRAPHERS 


* Phome HOL- BE6E6OD 


AME DAY COPY SERVICE 


PHOTOGRAPHIC 
PRINTS 


Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 


SCOTTISH STUDIOS & ENGRAVERS 

offer a unique & complete service for 
COMMERCIAL ART 
PHOTOGRAPHY ~— 


’ & BLOCK-MAKING 
40 Northern & Scotush advertisers 
19% ‘CLYDE ST.. GLASGOW 


e 
Advertising + Industrial - Editorial 
and Colour Photography 


A.C. K. WARE 


(PHOTOGRAPHS) LTD 
Metropolitan 9836 
Pomeroy House, Basinghall St., London, E.C.2 
ee 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 


111 Wellington Road, South, 
Stockport Tel. STO 3375 


Silk Screen Services 


Specialists in 
Screen Printing 


W. C. RAYMENT 


AND COMPANY 


RAYSIGN WORKS 
DURHAM ROAD 
LONDON N7 


XHIBITIONS 


DISPLAYS 
PICTORIAL SIGNS 


INTERCHANCEABLE 
METAL LETTER SIGNS 


SILK SCREEN 


AND SINGLE COPIES 
— DAYLICHT 
FTluerescent Colours 


GRUNBAUM 


SHOWCARDS 
. 
DISPLAYS 


wu 
SILK SCREEN 
PRINTING 


e 
CEN. 4535 
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Miscellaneous 


General Printers | 


EXPERT 
PACKING 
PAYS 
Collation, Packing and Despatch 
We offer a prompt and efficient 
service for the collation, packing 
and despatch of advertising 
material—Showcards, Displays, 
Leaflets, etc. Write or phone 


&. CHRISTIAN &@ CO. LTD. 
10a De Beauvoir Sq., London, N.! 
Clissold 3463 


Have You Seen 
** SCREENASCOPE’’? 


The finest continuous automatic 


STILL PICTURE PROJECTOR 


for 
Publicity and Commercial 
Advertising in Exhibitions, 
Shop Windows, Stores, etc. 
CRANE AUTOMATIC CO. LTD. 


Makers of liluminated Signs 


Our 
Business 
is to make a 


Send us 
your trade printing 


F. W. WHITE & CO. 


Trade Letterpress & Litho Printers 
ALBION HOUSE, NEW NORTH ST. 
THEOBALDS RD., W.C.! - HOL 943! 


display 
lettering 


Cut-out relief lettering, 

ready gummed, !2 types, 3/16" -8" 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, S.W.3. Tel. FLA 6816 
ORDER DEPT. 3 All Saints Road, W./! 
Tel. PARK 9431 


Commercial Artists 


/ pewMan 


| 
} 


79/80 Slaney St 


Birmingham, 4 


Birmingham 
Central 1345 


Tiuwis 
PUsUEITY 


1642-1951 


FOR SPECIAL 


The Jachaging 
WATTS LTD. 


MNS, SON & 
~ 2-4 EPWORTH sruonboe 2 


' 
eae 7408 ichree 


POSTAGE Reduced for 
Your DIRECT MAIL 
by using HOMEX up-to-date 
MAILING LISTS. 
Built to YOUR requirements. 
All ‘Dead Wood Eliminated, 
Every name a PROSPECT. 
Enquiries to 
Statistical Department 
HOMEX PUBLICITY 
11 Old Bond St., London, W.! 
ARC: 6076 


Whether it's merely a job of 
il —_ = hermes ae. 
Savelopes that “require 


addressing 


from lists supplied by you or 
Prepared by us; and if the job 
of making-up, enclosing and 


mailing 


is one your office staff could 
well be spared why not phone 


Fermaprint 
17 Fleet Street, E.C.4. Cen 2426 
90 Victoria Street, S.W.1. Vic 8258 


THE 
TUDOR ART AGENCY ITD. 
representing 
FREE LANCE ARTISTS 


1 FURNIVAL STREET, LONDON, E.C4 
HOLborn 6841 CHAncery 3506 


1 
Consult is, 
KIRKSTUGEO 
24, HOLBORN, LONDON. EC/ 
CHANCERY 4713 


FASHION 
ARTIST 
LADIES ... CHILDREN . . . 


MARGARET JACKSON 


104 Stainburn Crescent, Leeds, 7 | 


From a baby's bonnet to a suite of 
—we make - AEA. Drice 


Goodwill Gifts 


of ADVERTISING NOVELTIES 
for your business friends and 
potential customers 


SHENTON SERIES 


Offers a large range with per- 
sonal service. Write for our 
Catalogue or ask our repre- 
sentative to call. 

We are actual manufacturers 


GALE MELVILLE LIMITED 
67/73 MARLBOROUGH GROVE, OLD KENT 
ROAD, S.E.1. Tel. BER 4187 (2 lines) 


tickets and showcards to suit ali 
classes of goods. Also — lines 
for H.P. trade w indica Cash 
Price (or Deposit) and Weekly (or 
Monthly) permet, Sold Through 


CAMDEN Price Tickets, 48. West- 
bourne Gdns., Hove, 3, Sussex. Tel 
Hove 39684. Trade terms on request 


Process Suppliers 


ADVERTISER'S WEEKLY 


Legal and 
Gazette 


BANKRUPTCY PROCEEDINGS 
At Dewsbury Bankruptcy Court Elsie 
Gertrude Beaumont widow, carrying 
on business at 60 Bradford Road, Dews- 
bury, a8 an advertising and publicity 
contractor under the style of Dewsbury 
Publicity Service, appeared for her public 
examination Statement of her affairs 
showed a deficiency of £1,315 16s. 3d 
with liabilities expected to rank 
£1,498 15s and assets of £182 
In answer to the Official Receiver the 
debtor said that since 1940 she been 
employed by the late William Waite as 
his housekeeper Mr. Waite was t 
proprictor of the business and on_ his 
1950. on the advice 
Bowyer had then recently 
been made office manager, and not 
knowing there were debts of £790. she 
carried it on. The business consisted 
chiefly of publishing - monthly brochure 
with the title What's On. Mr. Bowyer 
continued to be office manager and gave 
her as the reason for continuing the 
business .~ it would be a living for 
her In nine months she ca 
on the debts increased to £1,315 


NOTICE OF DIVIDEND 
Hersert Thayer Hopkinson, 11 Oak 
Tree Avenuc, Green Lane, Coventry, 
lately carrying on business at 29 War- 
wick Row, Coventry, and at 59 Hertford 
zi Coventry advertising service 
.- 6 of 1936 Supplemental of 
he £ payable December 31 
at the official Receiver’s Office, Somerset 
House, 37 Temple Street, Birmingham 


PAID IN FULL 

Joun Carrerat, Jr., lately carrying on 
business under the style of the Artistic 
ADVERTISING CO., at 20 Mincing Lane, 
Blackburn, Lancs.. advertising contrac- 
tor Receiving Order and Order of 
Adjudication both dated February 28 
1925, rescinded and annulled ee 
November 21. 1951, on the grouads tha’ 
the debts paid in full 


Herpert Newton Casson, of 7 Craig- 
mish Avenuc, Norbury, SW... founder of 
the Efficiency sasayins, _ £1,184 8s. Sd 
gross, £1,097 4s. lid 


new COMPANIES 
Son (Advertising) Lid. 
Advertising a publicity contractors and 
agents. Nominal capital: £5,000 Sub- 
scribers:s H. R. Polden and Margaret 


Warton. 
Shaw Signs Ltd 38 Great 
Russell Street, W.C 1. Manufacturers of 
fluorescent pigments, dyes, stains, Nomi- 
‘ Subscribers: F. W. 


journals 
trades carried 
Company" 
A ef Nomina! 
irectOrs G. Phill 
»._ Phillips and I 1 o 
Eagling Public 
Chaewbere 4a Duke 
‘ominal — capital: Direct 
D. J. S. Earl. G.N Easling and S§ 
Arnold 
« Features Ltd., 48 
Collectors and purveyors 
Nominal capital: £100. Direc- 
Ryan and Campbell- 


Piccadilly, W.1 
ol news 
tors: J 
Johnson. 

Hu Publi 


a ft FP Co. (Peter. 


Blocks & Dies 


BRASS BLOCKS & DIES 
Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
—— & et ere, 

4 CLERKENWELL Gi 


. Ect 
pe Est. ‘ee 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small sample supplied on request. 


THE S.D. SYNDICATE LTD. 


4-6 EARL ST., FINSBURY, LONDON, E.C.2. 


BisnoPscaTe 
6811 6812 o> 
7001 


Telegrams : 

ESSDEECOP, 

FINSQUARE, 
LONDON. 


Ad., Midgate Buildi 
Road ,t- 4, ie td 
£100 Directors: J 
B._E. O'Gorman and F 

Ronbar Enterprises Ltd., 
Churchyard, E.C.4 Publishers, news- 
paper. magazine. periodical and journal 
Pproprictors. and in particular those deal- 
ing with any games. sports, recreations or 
amusements Nominal capital: £11,000 
Subscribers: A. W_ Archbold and A. H 
Keyworth 

(The above-mentioned particulars of 
new companies 


60 St. Paul's 


Company 


Registrati in = 
ration Agents, 116 Chancer Lane, 
London, W.C.2.) . 


wi nANGES OF ADDRESS 
me “3 Gn Studio to 4 Old Burling- 
odway Smith Ltd., 


advertising agents 


47 Upper Grosvenor Street. W 
Maurice Linton Publications (o 104-106 
atiine Avenuc, Edgware 
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ADVERTISER'S WEEKLY 


CAMBRIDGESHIRE TIMES 


GROUP 
7 


65,123 


* i 
TIMES BUILDINGS, MARCH 
Tele : 2368 (2 lines) 


July—Dec. 1950 
A.B.C. Figures 


London Representative : 


MR. W. H. WALMSLEY, 69 FLEET STREET 
Tele : Central 9353 


Copies 
Weekly 


British advertisers anxious to 
increase their trade with 
Denmark should investigate the 
possibilities of EXSTRABLADET 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 
famous Morning National News- 
paper, it still offers adequate 
space facilities 


Full details from 


CRANE-DEBENHAM LTD. 


39, FLEET STREET, LONDON, E-C-4 
Central 281 


Js 


(NEWS) 
OPSA DATA 


STAMP DUTY 


Under a new law. a stamp 
duty of P.T.3. per £ Eg. 
or fraction thereot ) 
becomes pavabl ae from 
Dec. Ist 1951, on the value 
of each advertisement publi- 
shed in all Egyptian p rs 
and periodicals. This duty 
is payable by the adverti-e: 
All Particulars on Middle Eas 

GEORGE YOUN 
OVERSEAS PUBLICITY & SERVICE AGENCY i"? 
WO Fleet St.London.£.04 Cen. 54 


SILK SCREEN ARTS L™ 


97 SHIRLEY ROAD. CROYDON 
AODISCOMBE 8143-6 


HIGHEST GRADE 
CLEAN & SHARP EXPRESS 4 
CRAFTSMANSHIP DELIVERY 


*“DAY-GLO”? PRINTERS 


SPEEDY SERVICE 


ANYU12T 


os 
~® 


ew) ee 


~ Hi 
, By Appointment 
on ¥en Makers to the late 
King George V 


Gillett Pens 7 


NOW AVAILABLE 


For what may well prove to 
be a limited period, the follow- 
ing specialists’ pens are immed- 
iately available:— 

DRAWING PENS: Nos. 290, 29! 
and 1950 


FINE STEEL PENS: 303, 170 and 
404 

All cypes supplied in 3, § or | 
gross boxes, or |2-carded with 
holder 


Artists and Studio Managers 
are advised to carry a small 
stock 


JOSEPH GILLOTT 
AND SONS LTD. 
Victoria Works, Birmingham, | 


London Office: 
28 New Bridge Street E.C4 ~~ 
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TALON 12 


WILL KITCHEN JR LID NEWSPAPER AND 
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Carpet Ads.—‘A Glorious 
Chance For Good Layout’ 


The price aspect should provide 
the main emphasis in British car- 


article, “Advertising — What's 
Good? What's Bad?” in the 
December issue of “C 

Review,” published by British- 


Continental Trade Press. 

Retailers’ advertising is con- 
trasted very unfavourably with 
wholesalers’. 

Discussing a selection of adver- 
tisements from the national daily 
and provincial daily and weekly 
papers, the article states: 

“In the greater percentage one 
main attraction is apparent—the 
price. ‘Sale prices, ‘Bargain 
offers, “Pre the last two increases’ 
say the headlines in a not-so-bold 
display, followed by the inevit- 
able stock block of that all-too- 
well-known carpet draped over a 
stand which gives an effect of a 
draped coffin. 

“Although this shape may be 
recognised immediately by the 
retailer, the illustration is often 


ODD SP@T 


Tottenham Hotspur’s Man- 
ager, Arthur Rowe, received a 
crate of Hammerton Oatmeal 
Stout before the week-end, 
following Roy Peskett’s “Daily 
Mail” headline: 

“Manager Warns Spurs 

Team Recapture Zest 

—Or Reserves Get Their 


Chance.” 
Accompanying note to 
Rowe from John Batten, 


Watney’s advertising manager, 
said: 
“Hammerton Oatmeal Stout 
slogan is: 
‘Brings out the Zest in you.” 
Further supplies if you 
want them.” 
The Spurs won their next 
match. 


printed from a worn block, or 
over-reduced in size and thus be- 
comes unrecognisable by the 
reader of the advertisement. 
“What a glorious chance for a 
slick, clean layout which empha- 
sises the prices, shows the savings 
effected, and, instead of depicting 
a carpet (and after all, everyone 
knows what a carpet looks like) 
gives details of (a) quality, (b) 
services and advice which can be 
offered in selecting, and (c) credit 
terms which may be available.” 
In comparison to the retailer 
advertising reviewed, the carpet 
manufacturers and wholesalers 
publicity was outstandingly good. 
In many cases it was obvious that 
an advertising agent has been 
responsible. Folders, booklets 
and showeards were colourful. 
clear, and gave information and 
suggestions which helped the 
retailer's salesmen. Varying 
qualities for varying uses were 
explained, charts were 
compiled and everything done to 
make the salesman’s tasks easier. 


colour 


A smal] ad. in “The 
ing for a daring parachutist to 
undertake a mission on the Con- 
tinent, was how Patrick Dolan & 


ask- 


Times” 


Associates, the public relations 
firm, started special Christmas 
publicity for Suvretta House, the 
Swiss hotel. Stories of their plan 
for a Santa from the skies have 
heen widely published Here 
Arthur Harrison, of Chobham, 
Surrey, chosen from 200 appli- 
cants, is seen taking off from 
London Airport. 


Won P.R. Diploma 
With Degree Thesis 


Godfrey D. Noble, an associate 
member, was presented by the 
Institute of Public Relations with 
its diploma for his thesis on “The 
Development and Uses of Public 
Relations in Local Government.” 

Mr. Noble, who is personnel 
officer, Imperial Smelting Cor- 
poration, Avonmouth, wrote the 
thesis for his M.A. degree at 
Manchester University. 


Giants? 


. . . Photographic enlargements tell 
the story more effectively than words. 
Ask for details 


Autotype, Brownlow Rd, W.13. Ealing 2691/3 
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EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD. 
245 VAUXHALL BRIDGE ROA 
VICTORIA = S.W.1 - TEL. VIC 0912.3 


HENDON 
BILLPOSTING 
COMPANY 


PAO NCTOM O16)? 


37 SPRING STREET w.2. 
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CourtneyEmbley 
Leaves Carters 


Following a decision by Carters 
of Coleford, makers of Ribena and 
Quosh, to remove their advertising 
department to their factory in the 
Forest of Dean, Denis Courtney 
Embley has resigned as advertising 
and publicity manager. He will 
comtinue in an advisory capacity. 
Mr. Embley joined Carters early in 
1950, to organise their first adver- 
ising department. It is understood 
that he will shortly join a well- 
known publishing house as sales 
and advertisement director. 

He will also continue as a direc- 
tor of Publicity and Editorial Ser- 
vices Lid., and of Courtney, Dacre, 
William & Johns Ltd., industrial 
management advisers. 

New advertising manager 
Carters is Patrick North, 
the firm on January 1. He was 
director of Bean Advertising, 
London and Watford, and of Four 
Ways Press. 


of 
who joins 


Aldwych Revels 


Uproarious good humour charac- 
terised the Aldwych Club Christmas 
lunch, held at the club last Thurs- 
day. The cabaret, arranged by 
F. H. Simmonds, was again first 
rate. Speeches were bref, and 
almost drowned by quips and 
choruses. 

The president, E. W. Barney, 
whose health was proposed by the 
chairman, Ulric Walmsley, pre- 
sented golf trophies, for the knock- 
out competition, to C. W. Forsyth, 
winner, and Guy Barney, runner-up, 
whereupon Mr. Forsyth had his 
cup filled and it was handed round 
for all to drink. 

Mrs. Laydon, for 30 years cook 
to the club, made a_ triumphal 
entry and was cheered for her 
services. 


Travel Agents Plans 
For 1952 


agents and holiday organ- 


Travel 
isations Aare now completing thei 
publicity plans for the 1952 season. 

More than 800,000 copies of the 
1952 Polytechnic Touring Associa- 
tion programme, “Poly Holiday 
News,” have been printed; 375,000 
of them will be delivered by post 
on January | to mark the start of 
the agency's 1952 holiday campaign. 

[The programme is in magazine 
format with full colour front and 
hack covers. It is printed by Sun 
Printers of Watford and will be fol- 
lowed by nine book'ets dealing 
with individual countries and 

ilised tours by air and coach. 
account is handled by F. 
Pritchard, Wood & Partners Lid 

Taking advantage of the holiday 
atmosphere, Zutlins had their 
customary advertisement in the 
popular national dailies on Christ- 
mas Eve Their main campaign 
will begin towards the end of 
January Agenis C. J. Lyte Lid. 
have booked space in national 
dailies and Sundays, London even- 
ings, provincial papers and leading 
weekly and monthly periodicals. 

This year’s campaign for the 
Westminster Touring Association 
Ltd. will run from January to 
April. National dailies and Sundays 
and specialised media including 
educational journals will be used. 
Agents are Alfred Bates & Son Ltd. 

A national campaign for Hotel 
Plan Ltd. will start in January. G. 
Street & Co., Ltd., are the agents. 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, 3s, 6d. per lime, 40s. per display panel inch. 
APPOINTMENTS WANTED, 3s. per line, 35s. per display panel inch. All other 


classifications, 4s. per line, 45s. per display panel inch. 
covering postage, etc. 
under seven tasertions MUST BE PREPAID. 
180 Fleet Street Londou, E.C.4. 


charge, one line plus 9d. 
advertisemen* 
Weekly,” 


Minimum, 3 lines. Box No, 
Series rates om application: all 
Address: “Advertiser's 
CHAncery 8844. 


APPOINTMENTS VACANT 


COUNTY ] BOROUGH | OF BLA BLACKPOOL 


DIRECTOR OF ATTRACTIONS 
AND PUBLICITY 


Applications are invited for the 
superannuable appointment of 
Director of Attractions and 
Publicity at a salary of £1,200 
(rising by annual increments of 
£50 to £1,500) per annum, 

The person appointed will be 
a Chief Officer of the Council. 

Further particulars, conditions 
of the appointment, and appli- 
cation forms may be obtained 
from the undersigned, and 
applications should reach me 
not later than the 14th January, 
1952. 

REVOR T. JONES, 
Town Clerk. 

Municipal Buildings, 

Town Hall Street, 

Blackpool. 


OV — AS SUPPLEMENTS MAN- 
—— by the Advertiser's 
have had sound space- 
and be abie to speak 
reign languages Par- 
and record, in strict 
General Manager, 180, 
Fleet Street, E.C.4. 

ART STUDIO requires 
further Representative with cxisting 
contacts among Advertising Agents and 
Industrial c — Applications to 

The Sales Mana 
Box 9514 Ad. Weeki y 180 Fleet St EC4 


LEADING 


TWO SPACE 
SALESMEN 


required 
(1) Birmingham & district 
(2) Manchester & district 


New Golf Club Media. 
mission and Expenses. 
opening. 


Com- 
Good 


Box 9526 
Advertiser's Weekly, 180 Fieet St., E.C.4 


OL TDOOR ADVERTISING, three fully 
Dp Site Finders required for (1) 
(2) MANCHESTER; G 
BIRMINGHAM, must reside in area 
Generous salary, commission and cx 
penses to men able to produce good 
results, Positions will be permanent 
and progressive to the right men. Com 
menice r January Interviews 
arranged locally Write in first 
stance, giving full particulars, in 
confidence, Star Solus Sites 
Sign Works, Grattan Road, Bradford 


ADVERTISING MAN 


with extensive knowledge of 
stages of catalogue 
required by large London retail 
house. Send full details of age and 
previous experience to 

Box 9359 
Advertiser's Weekly, 180 Fleet St., E.C.4 


all 
production 


MODERN PROGRESSIVE PRINTERS 
in Liverpool require full-time Outdoor 
Representative for the Norm of 
Engiand and Midlands. Excelient posi- 
tion Exisung anene advantageous. 
Reply in confiden 
Box 9508 Ad. W eekly 180 Fleet St BC4 


SPECIAL REPRESENTATIVE required 
by well-known group of business jour 
nails tor North of England. Must be 
cesident in Lancashire or Yorkshire, 
have had sOund space sceiling experience. 
Particulars of age and record, in strict 
<ontidence, to 

ox 9517 Ad. Weekly 180 Fleet Si BC4 

INDUSTRIAL ADVERTISEMENT 
MANAGEK requircd by Old established 
business journal ust have had good 
capernence {t top level space scliing in 
industiriai hicid —— = age and 
tocord, in strict confidenc 
Box 9518 Ad. Weekly 180 Fleet St ECs 


LAYOUT AND LETTERING MEN re- 
quired, aged 25-30, with at least 5 
years’ studi experience. Good salary 
W rite 
Box 9527 Ad. Weekly 180 Fleet Si EC4 

YOUNG ©OPY DETAIL MAN required 
for progressive post in well established 

expanding Agency. Must cx- 
— knowledge an 

Wr 
Box 9528 “Ad w eckly 180 Fleet St EC4 


Highly Experienced 
SENIOR ARTIST 
required to execute first-class lettering 
and to handle final art and typography— 
with firm of high reputation. Excellent 
salary and position for right qualifica- 

tions. Write 


Box 9507 
Advertiser's Weekly, 180 Fleet St., E.C.4 


LETTERPRESS PRINTERS, old cstab- 
lished with modern works London, re- 
quire Representauve with connection 
for colour and commercial work, Some 
Accounts available Write, Stating pre 
sent turnover, type i work handicd, 
experience, age, cic. 

Box 9530 Ad. Weekly Yeo Fleet St EC4 


LAYOUT? 
ARTIST 


Rooster Publicity Ltd., offers 
a sound progressive position 
with salary according to 
ability for good layout artist. 
Must have at least five years’ 
experience and have a flair 

for industrial publicity. 
Vacancy also for retoucher, 
preferably with experience 
of high class machine tool 
retouching. Salary according 

to qualifications. 

Write in confidence, giving 
age, experience and salary 
Also include specimens of lay- 
outs to 

ROOSTER PUBLICITY LTD. 


ROOM 431, TAVISTOCK HOUSE SOUTH 
TAVISTOCK SQUARE, W.C.1 


SALES REPRESENTATIVE. Old estab 
lished manufacturers of Showcards re 
quire experienced provincial representa 


live Mn = gga be national adver- 
Users essential 
Box 9529 Ad weekly” 180 Fleet St EC4 
| FINANCIAL ADVERTISING REPRE- 
| SENTATIVE required 
| lished business journal 
| age and record, in strict confidence 
Box 9519 Ad. Weekly 180 Fleet St EC4 


q 


ADVERTISER'S WEEKI Y 


APPOINTMENTS VACANT 


ADVERTISING EXECUTIVE § required 
shed monthly trade 
had experience of 

to Timber Particulars of 

and cocord, in strict confidence, to 

9515 Ad. Weekly 180 Fleet St BC4 


EXPERIENCED GENERAL ARTIST re 
qguued for fashion. figure drawing and 
layouts for advertisements in news- 
papers and periodicals in leading Ad 
vertising Agency. Interesting work and 
gencrous terms for the right man. Write 
to Bergens Annonse-Byra, Bergen 
Norway 


A> ERTISEMENT RE- 
VES, based on London 
required by 3 l-known group of trade 
journal publishing companies. Must 
have had sound space selling experi- 
ence. Particulars of age and record, 


in strict confidence 
180 Fleet St BC4 


PROV aN et. 
PRESENTA 


te) 
Box 9516 Ad. Weekly 


APP MEN 


SHORTHAND.-TYPISTS 
taries, Clerks, etc 
need of staff, contact Emb: 

Excel House, Whitcombe Sweet, W.C.2 
(WHitehal) 5924) We specialise in 
efficient personnel. 


WANTED 


Private Secre- 


FIRST cL ASS LAYOL r AND “PRO. 
DUCTION MAN. Now employed a» 
Assistant Advertising Manager of well- 
known advertusers desir change 
Keen, energetic — not a of re- 
sponsibility Wr 
Box 9444 Ad Weekly 180 Flect St EC4 


raid 


EFFICIENT ALL ROUND ARTIST in 
Publicity Department of large National 
Advertiser desires change Capable of 
handling job from start to finish. Write 
Box 9445 Ad. Weckly 180 Fleet St EC4 


FASHION ARTIST 
Box 9524 Ad. Weekly 180 Fleet St BC4 


requires 


YOUNG WOMAN, 2 
execuuve in Fashion Consultancy 
photography and artwork, London and 
Paris, social and business contacts with 
film industry secks —, —_—e 
better outict for her capabil 
Box 94453 Ad. Weekly 180 F ay St EC4 


expericnceed 


AGENCY EXECUTIVE. used managerial 
responsibility, secks progressive similar 
position, or with National Advertiser 
Experienced im technical advertising. 
Proved ability as creative man in press, 
print, display Young, enthusiastic 
Box 9531 Ad. Weekly 180 Ficet St EC4 


aDV ERTISEMEN! MANAGER. 
class ade Journa!  sereanad 
cnange London bas 
Box 9532 Ad Weekly tio Fleet St EC4 


High 
secks 


FREE LANCE SERVICES 


COMMISSIONS WAITING for go00 
free lance figure artists. W. Partridge 
Arusts Agent, Museum 7181. 


WANTED. ORIGINAL JOKE DRAW.- 
INGS and humorous ideas. Write in 
first instance to publisher 
Box 9533 Ad. Weekly 180 Fleet St BC4 


PRINTERS 


PRINTERS with Works in London and 
Bedford have paper and facilities 4 
production of Periodicals 
Organs, Staff Journals, etc. Fine portend 
work a speciality at competitive prices 
Assistance with Editorial and collection 
of Advertising Revenue one be given 
on terms. Write: The Old 

— Clerkenwell Road, 

London 


BUSINESS OPPORTUNITIES 


SHOW CARDS, CUT-OUTS, 


Book Jackets, Advertising 
etc.. by photo-litho or letterpress 
(own photo-litho process plant.) 
CARILLON PRESS LTD. 

Fine Colour Printers, Bournemouth 
clephone: Boscombe 
London Office: 98-100 Fleet St., 

hone: CENtral 1740 


Folders, 


EC4 


’Phone your Classifieds to CHA 8844 (Ex 23) 
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LE: a copy 
52/6 a year 
Post free 


S5/- (overseas) 


STOP PRESS 


‘THE TIMES’ 


SUMMONED 
ELECTION LAW BREACH 
ALLEGED 


A summons has been received by 


sted = in 
Malaya Tin Group’ of Companies 
an o fey 
Cheapside.. The Di irector of 
oe ama the 
summons to be brought under Sec- 
tion 63 of the ao ey of the 
People Act. Summonses have also 
been issued against the Tronoh- 
Malayan Tin Group of Companies 
and against Mr. Harold E. 
Berrenger, company secretary. Sec- 
tion 63 of the Act lays it down that 
no expenses shall be incurred “with 
a view to promoting or procuring 
the election of a candidate” except 
with the peniaten of the candidate 
or his agent. 


AGENTS APPOINTED 


John Halifax Ltd. Adv 


paper rolls for all kinds of adding 
machines and statistical machines, 
and toilet rolls. Advertising will in- 
clude trade and technical press from 
January, and later in women’s 
journals. 


THIS CAPS CAPS IT 


“ ” 


Eagle” magazine, 

E. Ra S ten) Ltd. are 

to “Eagle” boys’ caps. Cap- 

pan portrays S mes ak . x. 
ining ca manga etc 

Dan Dare. Other “Ea ” charac- 

being — Cap ry five shades 


’ Record” 

presented with 
silver tankard to mark retirement as 
captain of Twenty Club, a Man- 
chester Golfing Society. 


“Daily Mail” in association with 
_——_ News” to launch in New 
ing and ea for £50,000 for train- 


Otymple Canes ia ry ms ge 


AL ~ J. |. Lindsell-Ste Stewart —_ 
ated by council of Display Pro- 
ducers and Screen Printers Associa- 
tion as 1952 president, in succession 
Winstan Gordon; H. 


, : Wolstencroft, 
of “Manchester Eveni: 
33 TOTHILL STREET, WESTMINSTER, LONDON, S.W.1 | manager of “Manchester Evening 
TELEPHONES: WHITEHALL 9233 (12 LINES) 20 
BRANCHES—MANCHESTER : Century House, St. Peter’s Square. BIRMINGHAM: 90 Hagley Rd.. Edgbaston. 
LEEDS: 70 Albion St. NEWCASTLE-ON-TYNE: 21 Mosley St. GLASGOW : 87 Union St. 


Published by the Pro; siecors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street, London, E.C.4. (Phone : 
December Dy. 95 + Printed in England by Staples Printers Limited at their Great Titchfield Street, London, 
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